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For the modern bathroom, for the hotel bedroom, for 
the school washroom .. . let your planning include 
the VANITORY unit, Formica’s new contribution to a 
pleasanter, more convenient life. Instead of all the 
separate elements of bowl and taps, towel rail, mirror, 
cupboard or shelf, think of one compact and space- 
saving and handsome fitment which unites them all. 
Specify VANITORY units, with their smooth, beautiful, 
everlasting FORMICA surfaces. 


VANITORY 


The VANITORY unit is not just a thing... its a 
principle . . . a flexible idea. Leading manufacturers of 
bathroom fittings, in conjunction with Formica Ltd., 
have designed their own VANITORY units to suit many 
preferences and special demands, from the cloakroom 
of a big hotel to the guest-room of a private house. 
See them, and see how exactly they accord with 
modern needs—and your own thinking! Remember, 
VANITORY units are only surfaced in. . . 


FORMICA-THE FINEST OF ALL THE DECORATIVE LAMINATES 


*VANITORY and * FORMICA are registered trade marks. Formica Ltd. (Vanitory Enquiries) De La Rue House, 84 86 Regent St., London W1 


AslIsee TI... 


Victor Reinganum, the English artist, here sees Tube Investments Limited almost 
as an extra limb to Man in his endeavours to harness all world sources of power. 


Power to Hand 


For half a century some TI companies have provided 
increasingly complicated parts and components in 
steel and its alloys for the engineers who wrest power 
from the elements, rivers, coal mines and oil wells. 
They are now producing over a hundred different 


reingdnum « 


kinds of components for nuclear engineering some 
for the heart of atomic reactors--in materials which 
until recently were available in laboratory quanti- 
ties only. TI technologists are alert to the needs 
which could arise from new sources of power. 


STEEL TUBE DIVISION—ENGINEERING DIVISION—ELECTRICAL DIVISION— 
ALUMINIUM DIVISION—IRON & STEEL DIVISION—GENERAL DIVISION—CYCLE DIVISION. 


TUBE INVESTMENTS LIMITED Aceipni, tonaon, w.c.2. Trafalgar 5633 
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The new Fiesta range Top designers in Britain and Sweden 
have worked to create this striking range of fittings. The great variety of ceiling 
and wall units gives a wide choice of beautiful, well-constructed fittings for board 
rooms, hotel lounges, and reception areas in public and private buildings. 


See the new Fiesta range displayed at Crown House, Aldwych, London, 
W.C.2, at 26-28 Holloway Head, Birmingham 1, and at 74 Waterloo 
Street, Glasgow, C.2. Or write for a catalogue to: AEI Lamp & Lighting 
Company, Head Office : Melton Road, Leicester. 
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and window whizzes up. What’s it called, that whizzer? That thingummy... 


who makes? Winds up. Winds down. Neat. Effortless. 


Winds up. Winds down. Road winds homeward. Wife winds wool. 


Huntsman winds his horn ...ta-ra! You wind window winder. (Who makes?) 


Wilmot Breeden make! Ta-ra! 

You push button? ... they make button. 

You lock boot? . . . they make lock. 

You wind whatsit? . . . make window regulators, too. 

You meet fool? . . . make peace, make bumpers, 
over-riders, door locks, boot locks, ignition keys, handles, 


roof lights, switches, radiator grilles, steering wheels! Makers of. 


Ta-ra-ra-ra! Wilmot Breeden, Skilled in Mechanisms, Manipulators of Metal, 
Matter-of-Factitians Extraordinary to the Motor Industry, Aircraft Industry, 
Domestic Appliance Industry ...and you. Virtually every British car roads today 


carries some components Wilmot Breeden. Fact! 


WILMOT BREEDEN are at Birmingham: also at London, Manchester, Bridgwater, Glasgow, Melbourne, Toronto, 
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melamine surfaced Weyroc 
INCREASED PRODUCTION NOW MEETS DEMAND 


Greatly expanded production now means that you can get all the 
Weydec you want. More and more Weydec is being made every week 
to meet the long-standing demand from the furniture, shop-fitting 
and building industries. 

Contact your Weydec Distributor to-day. 


Write for free sample to :— 
THE AIRSCREW CO. & JICWOOD LTD., DEPT. DONI4, WEYBRIDGE, SURREY. Tel. WEYBRIDGE 2242/7 
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DB/0050 

Using an internally silver-crowned 
12v. 50w. lamp with an 8° beam, 
this fitting only 6” in diameter 
provides an intensity of some 200 
lumens per square foot at 15 feet, 
and can be focused to a spot of almost 
double this intensity. Universal 
adjustment is allowed for and the 
fitting is easily locked into 
position by a simple clamp nut. 


A special Atlas transformer is 
available for operation of this 
fitting on mains voltages. 


LOW-VOLTAGE DISPLAY FITTINGS 


... higher light output giving added punch 


... precise control of light distribution 
.. . Compact and easily concealed 


DA/0050 

Neat lampholder mounted on 

4” pillar. Simple universal 
adjustment and locking device. 
Internally silvered 12v. 50w. sealed 
beam lamp provides high intensity 
beam subtending approximately 20°. 


A special Atlas transformer is 
available for operation of this 
fitting on mains voltages. 


BRITISH UGHTING COUNCIL 
bi 


SHOP LIGHTING CAMPAIGN 


ATLAS LIGHTING LIMITED 
A subsidiary company of Thorn Electrical Industries Ltd 233 Shaftesbury Avenue London WC2 
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IS ALWAYS DISTINCTIVE 


Subtly blending artistry with tochaciog:, the 
science of lighting as it is practised by G.E.C. 
designers and engineers is creating exciting new 
concepts of beauty and efficiency in illumination. 
The G.E.C. lighting service is available —— 
in the world through every G.E.C. nch 
establishment. 
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Get to grips with elegant, practical 


Imhof handles 


. and add the final distinctive touch to 
your product. There's an Imhof handle for 
virtually every job, and delivery can be 
made in days from large stocks. Handles 
are only a part of Imhofs service to designers 
and manufacturers. You can buy strong, 
beautifully designed and finished cases, 
raks and consoles in exactly the same way 

-from a standard range. Write for free 
comprehensive catalogue. 


ALFRED IMHOF LIMITED, Dept. P3 
Ashley Works, Cowley Mill Road, Uxbridge, 
Middlesex. Tel : Uxbridge 6231 
Export and London Showrooms ; 
112-116 New Oxford Street, 
Tel: Museum 7878 


W.C.A 


IMHOFS AGENTS OVERSEAS 

AUSTRALIA Aladdin Lid, 
Stanmore, N.S 

BELGIUM Rogelec, Ghent 

CANADA Measurement Engineering Lid, Arnprior 

DENMARK Tage Schouboe, Copenhagen N 

FINLAND Oy Scienta Ab, Helsinki 

HOLLAND J.Th. van Reijsen, Delft 


ALY Prodel SPA, Milan 

NEW ZEALAND Imarex Lid, Auckland C3 

NORWAY Birger Christensen, Oslo 

swepen Elektronlund AB, Malmo C 

SWITZERLAND Walter Blum, Zurich 2/99 

u.s.a. Bud Radio Inc, Cleveland 3, Ohio 

BRIT. GUIANA British Caribbean Agencies Ltd, 
Georgetown, Demerara 
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Face Value! 


These models have been specially designed by a leading 
Industrial Designer for use in modern surroundings. 
They are available in a range of sizes to suit most 
normal requirements. If required clocks can be made to 
special designs to suit particular circumstances or 
decorative schemes. 


* These Clocks have been accepted by the Council of Industrial 
Design for inclusion in Design Inder. 


The model numbers given refer 
to Mains operated clocks but the 
same designs are available for 
operation on our Controlled 
Electric “Master” Clock System. 


Details of our full range of clocks 
for Mains operation are givenin our 
catalogue book 5 section 7 and for 
our Controlled Electric ‘*Master’* 
Clock System, in our catalogue book 
5 section 1. The appropriate cata- 
loque will be sent to you on request. 


GENTS 


OF LEICESTER 


ELECTRIC CLOCKS 


2 

- 


GENT&COLTD + FARADAY WORKS -: LEICESTER 


London Office & Showroom : 47 Victoria St. S.W.1. 
Also at BELFAST - BIRMINGHAM BRISTOL EDINBURGH « GLASGOW NEWCASTLE 


: Other Products include:- BRACKET CLOCKS + TOWER CLOCKS - FIRE ALARMS + BURGLAR ALARMS 
“eae PROCESS TIMERS + LIQUID-LEVEL INDICATING APPARATUS * DOMESTIC AND INDUSTRIAL BELLS AND BUZZERS. ETC. 
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The Chairman's Office and Boardroom of Siemens, Edison Swan Lid. 


HEAL’S CONTRACTS LTD 


196 TOTTENHAM COURT ROAD, LONDON, W.! TELEPHONE: MUSEUM 1666 


We have recently carried out interior designs, decorating and furnishing 

for the following well-known organisations 

THE BOWATER PAPER CORPORATION LTD IMPERIAL CHEMICAL INDUSTRIES 11D) =TRADES UNION CONGRESS 
JOHN LAING AND SONS LTD BARCLAYS BANK LTD IND COOPE AND ALI SUPP LTD WIGGINS TEAPE GROUP 
BRITISH TRANSPORT COMMISSION KRAFT FOODS LTD TATE &A LYLE LID U.S.A.F. JACQMAR LTD 

LONDON AIRPORT PYE KADIO LID 
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= A NEW DESK with A BIG TOP 


For the executive who needs plenty of desk Special features include glare-free working 
space, and who may hold meetings in his _ surface, touch operated flaps, gliding drawers 
office, this is the ideal desk. The expansive and improved locking mechanism. Available 
top, 6’ 10” x 46” overall, projects from the _ in alternative heights. Stove enamelled in 
pedestals to provide kneespace on three sides. colours to tone with any decorative scheme. 


The Conference Desk is the latest 


addition to the Harvey *400-Style’ 
Suite of office furniture in steel. 


G. A. HARVEY & CO. (LONDON) LTD., WOOLWICH ROAD, LONDON, S.E.7./ + GREenwich 3232 (22 lines) 


400-STYLE 


5 . Please ask for Brochure DN 999 


SE/7 
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Hille of London introduce an important new 
series of furniture for the office and home. This 
furniture has been designed to meet the needs 
of office planners and interior designers. It 
comprises desks, tables and storage units in a 
wide range of sizes, yet related in such a way that 
they can be assembled in many combinations. 
Individual preference is further served by a 
choice of walnut, mahogany or teak with either 
timber or plastic tops. Other features include 
alternative pedestal and drawer interior fittings, 
heat and stain proof finishes and either satin 
chrome or black frames. The quality is excellent 
and prices remarkably modest. 

For a true evaluation of its high quality this 
furniture should be seen at the Hille showrooms. 
Hille of London Limited 

39/40 Albemarle Street London Wi HYD 9576/7 
24 Albert Street Birmingham 4 Midland 7378/9 
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J. Cinnamon Ltd make a wide range of chairs ) 
and settees (including stacking chairs). | 
Each model is designed to stand up to 

constant public use as well as domestic use. ' 
They are absolutely reliable and 
exceptionally comfortable. 


MODEL F70 (LEFT) 
MODEL F.71 (RIGHT) 


UNIT CHAIR U.22 


OCCASIONAL CHAIR 0.41 


Cintique 
FirmbacR 


each piece supplied separately with or without arms. 


Send for brochures to :— J. Cinnamon Ltd., Andrews Road, Cambridge Heath, London, E.8. Established 1908 
Please mark your enquiry ‘DE’ plainly to ensure that you receive our full contract range. 


i] 
i 
d 
‘ st } 
| 
| 
it 
| 
i 
| 
\ 
Cintique Sectional! seating — 
: | 
12 DESIGN 123 


‘ssaqqy 

LSE1 :auoydajay 
‘syso4y 
“pry sosg nogqy 
aos 
40 ssoynguysip ssaqqy 


pamuoddp wos’ 


ee 

DESIGN 123 13 se 


Frequently, a letter is your first contact with a business organisation. Can 
you honestly claim that your existing letter heading gives the best possible 
impression to the recipient? Or that it is as dignified as it ought to be? That 
it looks “good quality”’ and is of appropriate design: 


As an ambassador your letter heading is of great importance to you - and | 
a well designed die-stamped heading can both make and help to maintain | 
a high level of prestige as a business asset. | 
For many years we have specialised in the production of all forms of die- 
stamped stationery, folders and literature in any quantity. We employ artists 
to produce ideas, layouts and finished drawings. 
May we design and produce new die-stamped letter heads or catalogue | 
covers for you? 


‘a E. N. MASON & SONS LTD., Arclight Works, Colchester. Tel: $191 


: and at LONDON, GLASGOW, MANCHESTER, BIRMINGHAM, SHEFFIELD, LIVERPOOL, LEEDS, BRISTOL 


14 DESIGN 123 


| Y l tt h d ' 1 y b ssador 
ie 
ad 
| ae 
é 
a 
: 
4 


This Thustration of the 
is 
by Bind of ihe 


Retgate Corporarion 

{ Berough Engiocer end Surveyor 
Me GC, Sandersoe, 


TUBULAR STEEL LIGHTING COLUMNS 
TO B.S.1840-1952 


The lasting qualities and dependability of S & L tubular steel lighting columns— 
under all conditions of loading—have been abundantly proved over many years. 
Their slenderness and small base size present an unobtrusive and generally pleasing 
e appearance and enables them to be used on most sites. 
3 Illustrated is our column type Gb.825, approved by the Council of Industrial 
Design. The outside diameter of the base is 7§ in. and that of the shaft, 
* 44 in. Columns and brackets have been designed to carry a lantern weighing 
Ne not more than 25 lb. and having a wind area of not more than 2 sq. ft. Maximum 
outreach is 7 ft. 6 in. or 30 Ib. weight and 2 sq. ft. area at 6 ft. outreach. 


STEWARTS AND LLOYDS LIMITED 


GLASGOW - BIRMINGHAM - LONDON 
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fitting by FALKS 


FROM THE FALKS RANGE OF CONTEMPORARY LIGHTING FITTINGS 


i 


The Europa dining room pendant was 
selected by the British Council of Industrial 
Design for display on their stand at the 
Brussels Universal International Exhibition 
1958. Finished in egg-shell black and polished 
brass with glass discs and white flex 
suspension, this fitting has been designed 


to take a 150w lamp. 


Designed by J. M. Barnicot, M.S.1..4. 


Lighting Engineers and Manufacturers 
of Lighting Fittings. 


STADELMANN & CO LTO 


91 FARRINGDON ROAD, LONDON, E.C.1. Telephone: HOLborn 7654 


SHOWROOMS: 20/22 Mount St. Park Lane, W.1. Telephone: MAYfair 5671/2 
AP68 
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Led, Stratford 
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PROFILE OF A CREATIVE MIND 


No. 21 Cart 0 27 ap he YT Christopher Saxton, the father of English cartography, was born in 


Yorkshire about 1542. After leaving the University of Cambridge, 
he came under the aegis of the Surveyor of the Court of Wards 
and Liveries and, on Royal Warrant, surveyed and drew maps 

of all the counties of England and Wales. 


With the completion of his detailed cartography 
of England and Wales, Saxton exceeded in extent 
the work of any other cartographer of his day. 
His maps are outstanding in every way: 
they are valuable as the first maps 

of any county, important as original work and, | 
considering the means at his disposal, | 
both accurate and well produced. i 
Strikingly decorative, they provided virtually the first standards in English cartography and the basis 

of succeeding county map-making for more than a hundred years. With their emblazoned coats-of-arms, 
their intricate patterns of strapwork, ships and figures, they are among the most pleasing maps of any age. 
Saxton’s work covered the period from 1574 to 1579, the most notable of his later achievements being a 
magnificent map of England and Wales engraved on 21 sheets on the scale of eight miles to the inch. 
This masterpiece led subsequent cartographers to call Saxton “the pioneer of the national atlas”. 


—" 


In I.C.I., creative minds are constantly searching for new products and processes, 
and for improvements to existing ones. 
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EDITORIAL ADVISERS 


ART EDITOR 


DEPUTY EDITOR 


EDITORIAL ASSISTANTS 


PRODUCTION 


STAFF PHOTOGRAPHER 
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GERMANY 


HOLLAND 
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21 The bowler hat trick 


23 Graphic design 1: a future for British posters? Abram Games 


Sir Gordon Russell plans to retire 


The first article in a new series shows 10 outstanding British posters. The author stresses that the 
quality of work in this field may fall if new talent is not encouraged 


28 Packaged deal and prefabrication James Stirling 


Great opportunities exist for machine-built housing. Examples are shown from this and other 
countries and evaluated by the author 


32 Review of current design 


34 Colour Bill Gloag and Michael Keyte 
The co-ordination of colour ranges has been attempted by many firms, but they lack a standard 
that can relate one group of products to another. In the first of two articles the authors demon- 


strate the wider uses of the British Standard specification which has hitherto been confined 
largely to architectural work 


41 Automation at the GPO 


Of chief interest in the current programme for the mechanisation of the postal service is the 
electronic letter sorting machine 


45 Company design office 


46 Overseas review 
European trade: lighting fittings 
The article reviews current achievements in Continental lighting fittings design, but suggests that 
few significant innovations have been made 
USA: flatter television sets 
Directions: a miscellany of products and ideas from abroad 


Miscellany 


News 61 Letters 63 Books 


The addresses of British manufacturers in this issue are on page 65 


Editorial Circulation Advertisements The Council of Industrial Design, The Design Centre, 
28 Haymarket, London sw! Tel: Trafalgar 8000 AND The Council of Industrial Design Scottish Committee, 
Scottish Design Centre, 46 West George Street, Glasgow C2 Tel: Glasgow povuglas 3914 


Design may be obtained from booksellers at home and abroad. Yearly subscription rate: UK 40s post free 
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break resistant flesta melmex tablew 


BROOKES & ADAMS LTD - EIGHTEEN - EDMUND STREET - 


| 
§$BIRMINGHAM 3 
| Telephone: Birmingham CENTRAL 2410 


COMMENT 


The bowler hat trick 


We were able to announce recently that an enterprising department store of the John 
Lewis Partnership in the North of England had set up a replica of The Design Centre 
in their shop for three weeks. From all accounts this proved a worthwhile undertaking 
and is to be repeated soon by a leading retailer in Cardiff. 

Now comes the news that the de Bijenkorf retail organisation in Holland has mounted 
three Design Centre exhibitions simultaneously in its stores in Amsterdam, Rotterdam 
and The Hague. The last was opened on February 13 by Sir Paul Mason, HBM 
Ambassador in Holland, and introduced to the Dutch public a new facet of modern 
British enterprise. This is the first large scale display from The Design Centre to be 
presented in a foreign department store and it is, moreover, larger than any other 
retail display which the CoID has so far arranged, either at home or abroad. A par- 
ticularly pleasing aspect of this occasion is that the Rotterdam exhibition is in the most 
modern of all European stores, recently designed for de Bijenkorf by Marcel Breuer. 
Although the Dutch are the first to do this on such a scale, it is already clear that other 
stores on the Continent and in Britain see business opportunities in bringing The 
Design Centre to their customers and supplementing the display with stocks of the 
same goods which, unlike The Design Centre, can be bought on the spot. The Design 
Centre is not a retail store but a buying guide, and it has always been a principle of 
the CoID that well designed goods can and should be sold through retailers. Enter- 
prising stores can therefore exploit the marked interest which the public has shown 
in the Centre by making it obvious to the customer that these goods are included in 
their stock. 

The Design Centre cannot claim any monopoly for arranging displays of British goods 
abroad, but too often these have been assembled in an ambience of low-slung Tudor 
beams and punctuated with gleaming copper kettles and immaculate, but subtly 
shaggy, bowler hats. Links with the past can be an effective background for the display 
of modern goods, and the balance, we are told, was nicely struck recently in New York 
by Lord and Taylor, and now most aptly by de Bijenkorf. But in the majority of cases 
these symbols are promoted to pace-setters, and they act as criteria with which the rest 
of the goods must conform; instead of a foil they become the foreground, so that today 
becomes the twilight of yesterday rather than the dawn of tomorrow. 

This new approach by department stores seems, therefore, to open a new chapter - or 
more modestly perhaps a paragraph - in the reputation of British goods; it certainly 
underlines the importance of the retailer as the promoter of good design. J.N.W. 
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Sir Gordon Russell 


Sir Gordon Russell plans to retire 


Sir Gordon Russell has decided to retire from the Directorship of the Council of 
Industrial Design on December 31 1959, when he will be 67 years of age. The Council 
has accepted this decision with reluctance and with the keenest appreciation of the 
great contribution Sir Gordon has made to its work throughout its entire life. He was 
an original member of the Council when it was set up in 1944 and was appointed its 
Director in 1947. 

The Council has appointed Paul Reilly, who joined the staff in 1948 and has been 
deputy Director since 1954, to succeed Sir Gordon Russell on January 1 1960. 


Paul Reilly 
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GRAPHIC DESIGN 1 


An exhibition 

of furniture & furnishings 

in their surroundings 

designed by the Royal College of Art 
The Tea Centre 

Lower Regent Street SW1 


October 10th-28th 1958 


10.30 am-6.30 pm 
Daily except Sundays Admission 2/- 


A future for British posters ? 


ABRAM GAMES 


This article, showing some of the best posters produced 
during 1958, is the first of a new series on graphic design. 
Although not a vintage year for poster design the 10 
examples here and on the following four pages suggest 
that high standards are being achieved in Britain, but 

the author, himself a distinguished designer, deplores the 
lack of new talent that is coming forward. 


British posters, at their best, are as good as any in the 
world. Our mistakes are as hideous as those of any other 
country. During the past few years it has been put 
about by some circles that the best design can only be 
found abroad, yet oddly enough those examples of 
Continental design shown in Britain include as many 
horrors as our own native designers are capable of 
producing. Wherever British posters have been shown 
abroad, in special exhibitions or in use, they have been 
acclaimed and are successful. What is really lacking is a 
following wave of young designers to take our posters 
still further ahead. Where is the much vaunted output 
of the art schools ? 

The British poster user shares with the designer a 
great responsibility for the standard of our work. He is, 
by and large, traditional in outlook, preferring to play 
safe even at the risk of being ignored rather than sponsor 
a poster which by its originality and quality excites 
interest or (heaven forbid) controversy. The best work 
we produce is most often the direct result of the client’s 
courage (common sense would be a better term) in 
allowing his chosen designer a free hand to interpret 
his task in his own individual way. The continual 
restriction and pulling back so often met with, produces 
only mediocrity. 

The designer needs practice and experience to 
develop his powers, but for these he must rely on his 
clients’ provision of frequent commissions. The high 
standard of Swiss design generally owes much to the 
regularity with which new posters appear. The turnover 
of British poster design is very much less. Perhaps the 
advent of colour television will give the tried skill of our 
designers more scope than before, with its need for the 
‘colour visual shorthand’ which they utilise so well. The 
great past of the British poster can be excelled by an 
even greater future if user and designer alike can realise 
its potential worth. 


1 A lighthearted and fresh version of the eternal ‘couple’ motif, by a 
student designer. DESIGNER Don Foster for last year’s Royal College of Art 
exhibition. 
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2 Simple colour masses connect the witty 
comment and link both halves of this bus front 
poster. DESIGNER Karo ( Jerzy Brzezinski). CLIENT 
Chloride Batteries Ltd. ADVERTISING AGENT London 
Press Exchange. 


3 Designed for international display, the visual 
theme can be understood everywhere. DESIGNER 
Abram Games. CLIENT Shell Petroleum Ltd. 


4 Bold colour in simple terms for this travel poster. 
DESIGNERS Negus /Sharland. CLIENT British 
Overseas Airways Corporation. 


5 Fun and splendid colour in the well known series 
— the designer at his best. DESIGNER Raymonde 
Savignac. CLIENT The Times Publishing Co Ltd. 
ADVERTISING AGENT London Press Exchange. 


6 One of the most moving and simple posters of the 
year on a difficult theme. DESIGNER Harry Stevens. 
CLIENT National Society for Mentally Handicapped 
Children. 


7 The sensation of falling, caught unforgettably and 


pointedly. DESIGNER Maurice Rickards. CLIENT 
British Safety Council. 
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Top People 
OF TOMORROW 


TAKE 
THE TIMES 
TODAY 


162a The Strand London WC2 


44% 


National Society for Mentally Handicapped Children. 


PLEASE HELP 


DESIGN 123 


% 
: 
se 
| 
continued 
é 
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MUSEUM 


THE LARGE EXHIBITS SECTION - incl 
in their Original Livery; superb Examples d 
ship, displayed for the Edification and 
hibition. Also included is the 


sete bet the hours of 


10 o'clock in the Morning & 5 in the 
children 3d for admission tothe Aail 
ADMISSION for Organized Parties on 


OBSERVER™ 


Richard Negus, 31 (left) and Philip 
Sharland, 35, who designed the poster for 
BOAC on page 25, entered into partnership 
as free lance graphic designers in 1951, with, 
they say, “‘a determined policy of 
non-specialisation’’. Posters do not form a 
large part of their output, and they are 
usually unhappy with those they do produce 
They say they are “stifled with restrictive 
complications”’ so that when the final stage 
has been reached the published design bears 
little resemblance to their original conception. 


Six poster designers 


wes 


Abram Games, 44, the author of this 

feature is probably Britain’s most well 

known poster designer. He has over 200 
M published posters to his credit, and has held 
one-man exhibitions in London, Stockholm, 
Brussels, Sao Paulo, Rio de Janiero, 
Tel Aviv and Jerusalem. His work has been 
exhibited at The Museum of Modern Art, 
New York, with examples by three other 
European designers. 
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Liberty, locomotives and a parcel for Toby 


Sly humour’expressed by outstanding pattern 
and colour. DESIGNER Hans Unger. 
CLIENT The Observer Lid. 


9 Skilful use of colour masses reinforces the 
original period engraving and typography - the 
best of both worlds to create an appropriate 
atmosphere. DESIGNER Zero (Hans Schleger). 
CLIENT British Transport Commission. 


10 A straightforward warning with a story which 


emphasises the point. DESIGNER Tom Eckersley. 
CLIENT General Post Office. 


Hans Unger, 43, has been free-lancing in 
London since 1948. He first established 
himself as a graphic designer in this 
country through his work for London 
Transport and the GPO. The Observer 
poster, opposite, is one of a series for the 
paper. Mr Unger says he tries “to find a 
solution to each new design problem which 
reduces the message to a visual minimum 
yet remains artistically satisfying”’. 
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Please pack parcels very carefully 


Harry Stevens, 39, designed the poster for 
the National Society for Mentally 
Handicapped Children on page 25. 

Mr Stevens emphasises that the impact of 
this poster comes from the generous white 
background, which creates the feeling of 
loneliness, and that the figure itself is a 
sufficient message. The commission was for 
a poster to publicise the society's existence, 
rather than to appeal for funds. 


Don Foster, 27, designed the poster for the 
exhibition, A room of our own, on page 23. 
Mr Foster studied graphic design, 
photography and industrial glass at the 
Royal College of Art, and is now free-lancing 
and working with Hans Schleger & Associates. 
Graphic design forms only part of his work ; 
last year he won a competition for a large 
mosaic mural in the Fry, Drew, Drake & 
Lasdun building for the Co-operative Bank 
of Western Nigeria Ltd, Lagos. 
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JAMES STIRLING 


Packaged deal 


and prefabrication 


One of the ideals of the Modern Movement in architecture is the concept of prefabrication. 
This usually has been thought of in terms of mass housing programmes, etc, but since the 
war, and particularly in the US A, prefabricated houses have been offered to individual 
buyers under a ‘packaged deal’. This article, by an architect, discusses what packaged 
deal housing means in this country at the moment and what it might mean in the future. 


In spite of its widespread use, the term ‘packaged deal’ 
in housing has very little meaning. It belongs to the 
jargon of the selling agent along with terms such as 
split-level, supermarket, Hi-Fi and do-it-yourself; all 
derived from the better-living vocabulary of American 
advertising. As such, it is frequently used to sell the all 
too familiar houses of the speculative builder to 
willing suburbanites. 

On examination packaged deal housing seems to 
cover three different systems, namely : a packaged super- 
structure; packaged internal services; and the totally 
prefabricated assembly of superstructure and interior. 

The first of the three is produced by a number of 
manufacturers both here and abroad, and usually con- 
sists of timber-framed superstructures which are 
planned and designed for the unknown individual 
buyer, rather than for redevelopment schemes or mass 
housing programmes. These superstructures are sold 
and despatched (with the cost of haulage sometimes in- 
cluded) to the site, previously acquired by the pur- 
chaser, where a local builder is waiting to transform the 
package of components into the wall, floors and roof of 
the new house. Subsequently he installs the equipment, 
servicing and fittings, and completes the finish and 
trim, all to the owner’s personal taste. The image of 
speed and efficiency which in theory is evoked by this 
process — indeed its raison d’étre- may probably be- 
come a little blurred as the builder and his local know- 
how take over; and the cost of the initial package is 
likely to become more than doubled before the house 
is finished. 

Nevertheless there are many variations of plan and 
accommodation offered on one or two floors, and there 
is a range of accessories by which the house buyer can 
express his individuality (ie, hipped oriel window, 
coronation porch, etc). However, the final price is not 
likely to be much less than the architect-designed and 
supervised house which, of course, can be personalised 
to the minutest requirements of client and site. 

A less direct version of this system is the American 
range of Techbuilt houses designed by Carl Koch, 2, 
but these include a pre-determined interior as well as 
an exterior shell. This is also the system of Wates’s 


Dormy houses. Both are licensed by the marketer to 
selected local contractors who construct them from a 
standard set of working drawings. Unlike the Dormy 
house, however, Techbuilt achieves considerable 
variety by dividing the house into two basic units, ie 
bedroom/bathroom unit and living/kitchen unit, each 
in four sizes, making a total of 16 plan combinations of 
different sized living and sleeping areas, 2. 

The ‘package’ can also mean the prefabricating of the 
mechanical utilities, ie service stack, heating unit, or on 
a larger scale, a combined kitchen/bathroom assembly, 
3 and 4. Several of these packages could constitute the 
guts (and almost half the cost) of a house, and they 
could be arranged in an infinite variety of plans. These 
packages can be mass produced in an advanced 
technology, and if the system were rationalised on a 
national scale it could undoubtedly improve efficiency, 
lower cost, and be adaptable to almost any size and 
type of plan and superstructure — traditional, ‘contem- 
porary’ or modern. With the detached house on a 
suburban plot, this limited system of prefabrication 
would appear to have all the advantages, particularly in 
regard to orientation, variations in site, and the 
personal requirements of the house buyer. 

An interesting aside on prefabrication has been made 
by Charles Eames, who has constructed his own house in 
California, 8, entirely of components selected from the 
trade catalogues of industries not usually interested in 
housing, such as marine and aircraft fittings and factory 
building units. To design a series of variations accord- 
ing to this system would require a very considerable 
organisation, sifting through catalogues, price tagging 
and collecting information. It would also require an 
artist to select the parts and compose the building; in 
the hands of a sub-standard designer the result might 
be at best whimsical or at worst chaotic. Nevertheless, 
in any country with an industrial backlog, there is an 
enormous range of available objects, ranging from 
agricultural sheds to cast iron staircases, which could 
be utilized in such a way. 

The combination of a packaged superstructure and 
packaged internal elements results in the totally pre- 
fabricated house. However, unlike packaged deal, the 
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Exterior superstructure 
1 Single storey timber house. arcHiTect Felix Goldsmith. MAKER 
W. H. Colt & Co Lid. This type of house is offered to the public as a 
packaged superstructure constructed on a prepared site by a local 
builder. Individual fittings are not supplied with the shell components; 
they are put in to suit individual requirements. 
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that are anything but modern. 


USING THE NEW 


The term split-level, like packaged deal, is 


CHOICE OF 6 SPLIT-LEVEL 
and 23 STANDARD DESIGNS 


2 Techbuilt house and ground plans. arcHiITect Carl Koch & Associates, 
USA. The Techbuilt houses are designed in traditional materials and 
built by selected contractors from drawings supplied by the firm. The 
sales leaflet is illustrated showing the rp 


used as a sales line for houses 
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Packaged elements 

3 Plastics built-in bathroom unit. pesiGNeR Alberto Rosselli. MAKER 
Blocchi Togni, Italy. At the moment the packaged element is the most 
feasible packaged deal system available, as it offers a wide range of 
permutations of internal spaces, and also a superstructure to meet the 
owner’s individual requirements. 


Total prefabricated dwellings 

4nd 5 Arcon Mark V house, 1944. MAKER Taylor Woodrow Ltd. 

6 Wichita packaged house, 1946. DESIGNER R. Buckminster Fuller. 
Conventional prefabrication techniques have many drawbacks, mainly 
complexity of construction, lack of flexibility in plan and the need for 
quantity production, giving an undesirable degree of standardisation. 


The Arcon, a war-time prefab, reached a great refinement of con- ‘ 
struction. The Wichita house was conceived as a transportable package; ~ 


it is suspended from a central core, and is adaptable to orientation in so 
far as the living areas can be turned to face any direction. 


Advanced technology 

7 The balloon house. DESIGNER Wallace Neff. This is a rapid and simple 
method of building a superstructure. The size and shape of the house is 
determined by the size of the balloon it is made from. The superstructure 
is evolved by spraying concrete on to an inflated balloon, and an armature 
of reinforcing mesh. 


Industrial assembly 

8 Detail of house at Venice, California. DESIGNER Charles Eames. A large 
and varied collection of industrially produced components (not neces- 
sarily designed for housing) could provide the basic components for 
houses compiled as a collage of existing products. 


individuality off the peg? 


term ‘prefabrication’ is a nasty word, with overtones of 
the war, standardisation, working class and temporary 
building. Immediately after the war there was a 
tremendous programme of mass produced housing - 
prefabs to accommodate families from the blitzed areas. 
The Arcon Mark V, which was shown at the Tate 
Gallery in 1944, was a highly efficient and technically 
intricate construction. It was also rigid and unadaptable, 
as it had been designed in an emergency to cope with 
one situation. Inevitably the prefabricated house must 
include a built-in idea of flexibility so that it can 
accommodate itself to any site levels, be adaptable to 
any orientation, and capable of expansion. The experi- 
mental house built by Buckminster Fuller in 1946 
comes nearest to this specification, 6. It arrived in a 
package, was quickly and easily erected, and was sus- 
pended from a central core, around which the house 
could revolve, following the sun. 

Unfortunately the considerable achievement in mass 
production methods attained during the post-war 
housing drive has been largely dissipated, leaving only 
the technically diluted packaged bungalows which 
several manufacturers have available for export over- 
seas. The prefab estates are gradually being replaced by 


traditional (and cheaper) houses erected by the spec’ 
builder for the expanding middle class. 

The presumed advantages of prefabrication are, 
briefly, speed of erection, low cost, and the increased 
functional efficiency of the house as a whole. However, 
it must be realised that the house is the embodiment of 
its owner’s individuality. Even though the public 
accepts the mass produced car, school, refrigerator and 
so on, the average householder sees his home as the 
ultimate stronghold of his personal tastes, indeed as an 
extension of himself, and never as a production line job. 
Whether this attitude is logical, particularly if the house 
is expensive and inefficient, is beside the point. 

It would seem that beyond a certain number any 
standardised and fashion-motivated house will be 
resisted, except perhaps a product of very high 
efficiency and very low cost, and this could only be 
feasible by using conventional fabrication techniques if 
millions were mass produced. The concept of pre- 
fabrication as a modular and complex assembly of 
pressings and skeletals may already be obsolescent in 
comparison with the simplicity of balloon-spraying, 
pre-casting and form reinforcing techniques, and 
ultimately conditioned environments. 
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At a point always short of perfection, the technology ® 
of a product reaches the condition whereby it can be 
slightly improved only by a disproportionate increase 
of complexity. At that stage greatly increased per- 
formance can only be attained when the development 
of the product is taken over by an entirely different, 
simpler and usually more recent medium. This applies 
from astro-engineering to road constructing and indeed 
in all fields of technology; it is certainly the case with 
building prefabrication. 

Any designer or manufacturer involved in pre- 
fabricated housing in this country must be prepared to 
take into account and resolve a conflicting set of 
requirements, ranging from the style implications of 
production methods to the uncertain and sometimes 
irrational preferences of the consumer and the class he 
represents. In the media of existing technology and 
prevailing social patterns the packaging of internal 
elements, utilities, storage units, walls, furniture, etc, 
seems the most realistic approach. This system suggests 
a great freedom in the planning and modulation of 
spaces, at the same time allowing the owner either to 
conceal his way of living or exhibit his personality in 
the final appearance of the home. 
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Review of current design 


A selection of items recently accepted for inclusion in ‘Design Index’, the CoID’s 
photographic and sample record of current well designed British goods. ‘Design Index’ 
forms an essential part of The Design Centre, 28 Haymarket, sw1, which is open on 
weekdays from 9.30 am-5.30 pm, and on each Wednesday and Thursday until 7 pm. 


1 Floor standing lamp (F 347, D) from 
the Gemi range with Rotaflex plastics 
shade supported on matt black finished , 
steel stand. The height of the lamp is 
adjustable. DESIGNERS John and 
Sylvia Reid. MAKER Rotaflex (Great 
Britain) Lid. £8 4s. 


2 Three examples from a new range of 
patterns for Formica laminates. Left, ig 
Pantomime, available in six colourways ; 
background, Gondola, available in five 
colourways ; right, Pompadour, available 
in seven colourways. MAKER Formica Ltd. 


3 HiFi cabinet in teak with a tambour 
rosewood door and gunmetal legs. 
MAKER Troughton & Young Ltd. 

£30 excluding equipment. 
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4 Crystal glass tumbler (1,386) with 
copper wheel hand engraving 
DESIGNER and MAKER Harold Gordon. 
£7 10s per half doz. 


5 Tuscan coffee cup and saucer 
(D1,143 large size) made of bone china 
with brown and grey decoration. 
DeSIGNER R. R. Ratcliff. MAKER 
R.H.& S. L. Plant Lid. 

£6 per doz. 


6 Two of the new Tibor fabrics on 
special display in The Design Centre 
this month: Pampas, left, a Jacquard 
woven fabric available in 10 colourways; 
and Wynstones, a screen printed fabric 
available in eight colourways. Both 
fabrics are 48 inches wide. DESIGNER 
Tibor Reich. MAKER Tibor Ltd. 

14s per yd (Pampas); 133 per yd 
(Wynstones). 


7 Stainless steel cruet set (SP304) with 
satin finish. pestiGNer Robert Welch. 
MAKER J. & 7. Wiggin Lid. £3 18s 6d. 


8 Carver chair in teak with leather 
upholstery. Brass plates join the rear legs 
to the arm rests so that these legs can be 
in a more upright position than would be 
possible if a conventional joint were 
used. DESIGNER John Morton and 

Tom Lupton. MAKER 

L. M. Furniture Ltd. £63 


All retail prices quoted 
are approximate and include 
purchase tax where applicable. 
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BILL GLOAG and MICHAEL KEYTE 

the co-authors of this feature. Mr Gloag, an architect, is in charge of 
colour research at the Building Research Station; he was responsible for 
the technical work on BS 2660. Mr Keyte, also an architect, worked on 
lighting and colour for four years at the Building Research Station, and is 
now in private practice. 


COLOUR 


Co-ordination for the manufacturer and user 


This is the first of two articles in which the authors will consider the colours that form 

our everyday environment. In this article they point out that many colour ranges today 
lack co-ordination. They describe the development of a new attitude to colour and the 
research that has been applied in the design of the new British Standard paint colour 
range (BS 2660). These ideas, they feel, provide a positive approach to the design of 
ranges for many products and could with advantage be more widely used. 

The second article (September) will show how the method of designing the B S has been 
used by firms to co-ordinate their own colour ranges, and demonstrate how such work can 
be tackled systematically and realistically. 
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In the last few years there has been a revolution in the into better perspective, and to draw attention to ideas 
colouring of materials and equipment used for decora- already framed for dealing with the vexed question of 
ting and furnishing buildings. Kitchen utensils, fabrics, colour ranges; these ideas stem from studies at the 
carpets, wallpapers and paints are just afew ofthe items Building Research Station (DSIR); they have the 
affected, and although it is the brighter or more support and approval of the Royal Institute of British 
powerful colourings that catch our eye first in displays Architects, and have been applied already to ranges for 
like that at The Design Centre, we can find a no less a few important products (such as rubber flooring, 
remarkable profusion of shades of all varieties down to _ linoleum and paints). 
the subtlest greys. Is the present tendency to exploit colour merely a 
On the one hand, there is a refreshing sense of passing fancy, liable to give way to a dull formula like 
freedom and enterprise much to be welcomed; but on that of the pre-war greens and creams, or has it got 
the other, there is an obvious confusion and a tendency roots ? The answer is most likely to be found by looking 
for colour to be dealt with too much in the abstract, at architectural trends, because it was architects who 
with too little regard for practical needs. first began to exploit colour in this country, and it is 
In the past, designers had things made to order in __ traditional for the lead to come from them in decoration 
special colours; today they usually choose from a wide _as in other aspects of building design. 
variety of mass produced articles, each with its own To trace the new attitude to colour in buildings in 
colour, or limited range of colours, pre-determined by this country, it is only necessary to go back about 10 
the manufacturer. Quite often these ranges are intended _ years. First there were the modest but striking examples 
to cover sales direct to the public as well as through of new schools built by the Hertfordshire County 
professional designers, and with so wide and various a Council, which with their generous daylighting and 
market to assess, it is not surprising that manufacturers sharp, fresh colouring, opened many eyes to a new and 
have trouble in deciding what colours to offer, or that vigorous conception of design. A few years later, in 
each tends to have different ideas from the next. 1951, imaginative colouring came into its own and 
It might be argued that the greater the variety of 
colours on the market, the better is the user served; but 
in fact multiplicity is a hindrance rather than help. 
After all, one of the cardinal aims in decorative schemes 
is that there should be a unity or family relationship 
between the colours of all the different materials or 
finishes used, and this aim is bound to be hindered if 
the colour ranges themselves have only an accidental 
relationship with each other. 


1 Diagram of Piet Mondrian’s 
Composition with red, blue and yellow 
(1935). This Dutch painter was one of 
the pioneers of modern ideas on the use 
of colour in buildings. 


Unity or uniformity? 
One way of achieving a relationship, of course, is to 
have a single range of colours for all products, and one 
such commercial scheme (House & Garden) does exist 
on the market whereby certain different proprietary 
articles can be obtained in the same colours. This kind 
of uniformity, however, when based on a small number 
of colours, puts a very limited interpretation on re- 
lationship, and is too inflexible to be workable on a wide 
scale or to have lasting appeal to users. 

On the face of it, the task of tidying up ranges seems 
a baffling one. Not only is colour susceptible to fashions made its first impact on the public in the Festival of 
and personal preferences, but there is patterning or Britain exhibition. 
multi-colouring to complicate the issue further in To be striking, and to make an impact implies that 
ranges for many articles, such as carpeting, linoleum, the colour was not only different from what we were 
rubber and plastics flooring, fabrics and wallpapers. used to, but was also stronger or more powerful. Areas 
The difficulties can hardly be blamed on the manu- _ of strong colour, like pure yellows, reds or blues, were 
facturers, or be left for them to sort out. Obviously it is indeed often a feature, and because these caught the 
for the customers, particularly the leaders among them eye it was natural for people to think that the new 
(architects and interior designers), to try to agree basic technique and strong colours were synonymous. 
and collective requirements. There is more to the story, however, than this 

Progress in this direction is the way to higher increasing use of strong colours. The new look had a 
standards of design, both in individual products and in deeper and more permanent significance than could be 
the environments for which they provide much of the judged from first appearances. Its roots can be traced 
colour palette. It is also the way to save time and back to the pioneer work of the Dutch painter Piet 
material in manufacture. The purpose of this and the Mondrian, and that of Ozenfant and Le Corbusier in 
next article in this series is to try to bring tie problems France, during the formative years between the two 


DESIGN 123 


= 
age 
a 
‘4 
| 
| 
| 4 
| 
| 
PET 
i 
5 5 
j 
4 
\ 
\ 
4 
| 
4 
| 
i 
| 
| 
| 35 


world wars. It seems to have been they who first began 
to see how colour could be used to refine and enrich 
buildings in a manner sympathetic to the spirit and 
aims of present-day architecture. 

Another and different kind of pioneer was the 
American, A. H. Munsell, who, after many years of 
effort at the beginning of this century, succeeded in 
devising a system for giving order and logic to the vast 
number of distinguishable surface colours, with smooth 
spacing between one and another — a map of the world 
of colours. Other systems have been devised from time 
to time, including that of Dr Ostwald, the German 
scientist, but so far none has appeared which improves 
on the simplicity of Munsell’s system. It has stood the 
test of 40 years or so, and is widely used by scientist 
and technologists in all parts of the world for many 
purposes, varying from the grading of silk-yarn or 
tomatoes to the classification of flower-colours or of 
sub-soils in geological work. Its function, however, is 
the same in all cases - a means of identifying colours 
and colour-differences by comparing samples with 
the graded scales of colour in the Munsell Atlas, and 
thus fixing their relative position. 

Munsell’s system has come to hold a pivotal position 
in these efforts to tidy up selections and ranges. First 
of all, it must be emphasised that descriptions such as 
daffodil or primrose are an inadequate means of identi- 
fying colours, because they suggest different shades to 


2 These classroom colours at Woodside D  & 
County Junior School, Amersham, are : 
chosen with careful regard to their 
light-reflecting qualities, and their 
function as a background to children and 
classroom activities. They achieve their 
effect by strategically-placed stronger 
colour in a soft, light setting. The school 
was designed by the architects and 
building branch of the Ministry of 
Education. The paints, supplied by os 
ICI Ltd Paints Division, are based on 

BS 2660. i 


3 Two adjacent pages in the Munsell 
Atlas. While the colours differ in Hue 
from page to page, the same grid ‘ 
pattern is common to all, and colours at } 
the same horizontal level all have the + 
same lightness (Value). ( 


4Names for a colour are often quaint 
and give only a rough idea of its actual : 
appearance. For example, in a long list 4 
for this shade given in the ISCC 
Dictionary of Colour Names, published ‘y 
by the US National Bureau of 
Standards are: bottle green, mint, 
billiard, Robin Hood green, and 
forest green. A Munsell reference, on | 
the other hand, fixes identity within ia 
narrow limits and without ambiguity. 
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© Will the dark be light enough ? 


different people. Before there can be definition and 
common understanding about colour, it is only logical 
that there should be some accepted and unambiguous 
means of distinguishing the colours themselves. With- 
out such a system is like being without a clock for time, 
a thermometer for temperature, or a foot scale for sizes. 

Fortunately, the Munsell system and atlases based on 
it exist to give a workable answer to this elementary 
essential. There is not space here, nor is it necessary for 
present purposes, to discuss the theory of the system in 
detail. One important fact only need be stressed — that 
the appearance of a colour is identified by three distinct 
qualities: namely, Hue, the quality we call green or 
green-yellow or yellow, and so on; lightness (Value) by 
which we call colours light or dark, or one colour 
lighter or darker than another; and strength (Chroma), 
by which we call colours weak or subtle at one extreme 
and strong or vivid at the other. This distinction of 
qualities is illustrated by taking two familiar shades in 
the red region, 6. Suppose one is a pale, delicate shade, 
the other deep and bold. They might be described 
loosely as pink and deep red. But in terms of the three 
qualities, we would have to look at them more closely 
and might then say more specifically: the pink is 
slightly bluer in hue than the red; the pink is very light 
and the red dark, but not very dark; and the pink very 
weak in colour, the red strong. In these terms it is an 
easy matter to go one step further and locate their 
respective positions on the three scales of the Munsell 
Atlas*, and thus to define them. 

It is not easy at first to visualise the three qualities 
separately, especially if colours differ very widely from 
each other. But the Munsell Atlas is designed to help 
the user to do this with reasonable accuracy by its 
display of over 1,000 colour patches, marking out 


*Agents for distribution in U K: Hilger « Watts Ltd, 98 St Pancras Way, 
London 


5 Designing an interior may begin with the choice of a particular subtly 
coloured article, such as the carpet in this illustration. The problem is 
then to find other items in suitable colours, and it is at this stage that 
better co-ordination between colour ranges would save much time and 
difficulty. Furrows carpet. DESIGNER Lucienne Day. MAKER Tomkinsons 
Lid. Approx £2-£2 2s per linear yd. New Tuan chair. DESIGNER 
H. B. Keith. Maxer H. K. Furniture Ltd. £22 18s 7d ( price varies according 
to cover); Sunway Vevo Venetian blind. MAKER Venetian Vogue Ltd. 
Price from maker; CF 702 light fitting. DESIGNER F. C. Jenkins. MAKER 
H. C. Hiscock Ltd. £1 16s 5d (17-inch); £2 18s 7d (24-inch); rise and fall 
fitting £1 12s extra. Vision net lace curtaining. DESIGNER F. C. Hobden, 
with the firm’s design staff. MAKER Clyde Manufacturing Co. 7s 6d per yd 
(40 inches wide). 


DESIGN 123 


3 
a 
4 
; 
ag! 
‘ 


deep red, but many other shades could be given these names. A Munsell 
reference, however, would fix their identity in terms of the hue, lightness 
and strength of colour each possesses. 


7 The 10 separate shade cards of British Standard 2660 show the colours 
in their separate categories. Despite its limited size, the range systemati- 
cally covers the whole field of paint colours required for architectural 
purposes. 


regular steps in each quality. Each page of the Atlas 
shows the colours of one particular Hue, and on each 
page the arrangement of patches follows a grid in 
which colours at the same horizontal level are of the 
same Value, with lightest along the top. Those in the 
same vertical column are of the same Chroma, with 
the strongest at the outer edge of the page, 3. It can be 
seen from the Az/as that the strongest samples of yellow, 
red, blue, green, etc, occur at varying levels of Value, 
with strong yellow lightest of all and strong purple-blue 
darkest of all. 

In this country, as mentioned earlier, attempts to 
exploit the potentials of colour began with the Hert- 
fordshire schools, but it is significant that at about the 
same time colour in buildings became a subject of study 
at the Building Research Station by a team of research- 
architects and scientists. Contact between the research 
workers and the practising architects at Hertford and 
later at the Ministry of Education, soon began to 
produce a clearer and more conscious picture of the 
functions of colour, and the inheritance of ideas from 
Mondrian, Ozenfant, Le Corbusier and Munsell began 
to fall into place. 


Analysis and experiment 

However, the British research team found that in 
practice existing colour ranges, notably those for paint 
(at that time the most convenient and almost the only 
medium for introducing colour), were inadequate. 

The two main criticisms were that ranges were 
dominated by creams, greens and buffs, to the exclusion 
of other important colours, and that there was little or 
no constancy between the colours. More often than not, 
each shade differed from the others in all respects, in 
lightness or darkness, in strength, and in the particular 
hue of green or cream, etc, and this lack of cohesion 
made it difficult to find good colour combinations. 

Among the first matters to be attended to, therefore, 
were the qualities required in ranges of colour, and it 
was natural to make a start with paint colours. The 
work of analysis and experiment which followed, with 
the help of two paint firms, R. Gay & Co, and 
Docker Bros, first found expression in the Archrome 
range*: 47 colours chosen with the aid of the Munsell 
Atlas, specifically for use in school buildings, and 
sponsored by the Ministry of Education in 1953. This 
range proved highly successful, and the experience 


* Superseded by Archrome 2, a selection of 54 colours from BS2660. 
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gained was valuable when the chance came jater 1 
consider a larger range for all building types . « project 
which was made possible by co-operaticn cween the 
paint industry and the Royal Irstiwce of British 
Architects, and resulted in the pubiatnon of a British 
Standard (BS2660) in 1956. 

BS2660 represents the iirst successful full scale 
attempt anywhere in the «orld to define and reconcile 
two primary factors in the design ~f any range: namely, 
tBritish Standard 2660: 1955 Coelwurs for end 
British Standards I 2 Park St, London w!, 7 o¢ 
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that it should answer the basic and collective require- 
ments of users and, at the same time, be economical and 
practical from the manufacturers’ point of view. In the 
three years or so of its existence, this British Standard 
has done much to draw together demands for paint 
colours which previously were scattered over several 
different ranges; it has been adopted by government 
departments, especially the Ministry of Education, and 
by several local authorities, and is widely used by 
architects in private practice. However, BS2660 has 
significance beyond its qualities as a paint colour 
range, because its method of organising colours into 
categories is relevant to ranges for many other materials. 


A flexible range 

The pattern on which the standard is built up, with 
help from the Munsell Atlas, is applicable wherever 
choice of colour can be wide enough to warrant a range, 
even though there will usually be far fewer than the 101 
colours in BS2660, and although many will involve 
multi-coloured samples. 

This pattern, with its discipline into categories of 
hue, lightness and strength, is the key to producing 
more useful and purposeful ranges, with the essential 
family relationship between them — not an over-simpli- 
fied relationship rigidly based on the reproduction of 
precisely identical colours in various materiale, but one 
which develops naturally from a common approach to 
the design of each range, and has flexibility to cater for 
differing technical problems in manufacture. 

Even when the limitations of paint pigments are fully 
accepted, the total number of possible colours for a 
range is legion, and it is sometimes thought that the ideal 
would be as complete a freedom of choice as paints 
will allow. But as well as the manufacturers’ objections 
to the practical difficulties and expense of meeting 
miscellaneous demands, when the industry is becoming 
increasingly organised for bulk production, there are 
also strong arguments, from the user’s point of view, 
for discipline and selection. 

Those still advocating complete freedom are probably 


overlooking three facts: first, that without some’ form of 
discipline, there can be no more than an accidental 
relationship between colours for paints and colours for 
other materials; second, that the spacing of colours in 
a range can easily become extravagantly close, if one 
considers them in terms of actual colour schemes where 
appearances will always be altered by light and shade, 
surface texture, and other local influences; third, that 
the more numerous the colours the more time must be 
spent in selecting for a particular application. On 
balance, the case for restricting the number of colours 
in a paint range is decisive, provided each important 
category is represented, and there is suitable spacing 
and balance. 


Setting the standard 

Categories of colour are groups of particular hue, 
lightness and strength, and it is not difficult to see how 
this grouping has taken shape in BS2660. If readers can 
refer to a copy of the standard and arrange the 10 
separate cards in the manner shown in 7, it will be 
apparent that the colours as a whole are organised into 
four categories of strength. Card 0 (top right) contains 
the strongest colours of each major hue, while card 9 
(bottom left) contains the greys, some neutral, some 
slightly tinted. The main body of the range, on cards 
1-8, conforms generally to the two intermediate 
categories of soft and fairly strong, revealed by fanning 
out the cards (bottom right and top left). The cards 1-8 
also separate their colours into hue categories, with 
reds on card 1, yellow-reds on cards 2 and 3, yellows on 
card 4, and so on. Finally, the colours on all 10 cards 
run in sequence from lightest at the top to darkest at 
the bottom, and because they conform to regular 
Munsell Value steps, there is a lining-up horizontally 
through the range of colours of the same Value. Thus 
by its sorting into categories of similar hue, lightness 
and strength (Hue, Value and Chroma), quite a large 
number of colours is made comprehensible and manage- 
able. To aid in detecting the more detailed differences 
and similarities within categories, the approximate 
Munsell reference is given against each colour. 

Though the ideas expressed in this article have re- 
ferred more often to paint than other materials, this is 
only because developments began with paint. With the 
aid of research, the use of colour in decoration and 
furnishing is becoming better understood, and less 
subject to arbitrary whims. In particular, however, 
progress depends on agreement about a systematic 
means of identifying colours which everyone can use; 
the Munsell Atlas is put forward for this, not because 
any brief is held for it, but because experience has shown 
it to be specially appropriate. 

The next article in this series will again be addressed 
to both the manufacturer and the user, and will con- 
centrate on discussing the specific task of designing 
ranges. To demonstrate the adaptability of the approach 
a typical case history of selecting colours for a range of 
floor tiles will be followed through stage by stage, 
including the choice of suitable layout for colour- 
patches in catalogues or shade cards. 
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he GPO’s modernisation programme has included the development of a new 
telephone (DESIGN July 1958 pages 39-41), and a kiosk (DESIGN February page 63). 
One of its most important projects, however, is the mechanisation of postal sorting 
throughout the country. 

There are over 1,700 postal areas in this country and any one of them may crop up at 
any time in a GPO sorting office. If all the letters posted on one day were piled on top 
of each other they would make a pile 4} times the height of Everest, and nearly half of 


these come in during the hour before the last posting time. What is more, the average 
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Alf and Elste 


Electronic letter sorter 


ELSIE, the new electronic letter sorting and indicating 
equipment, 1-3, made for the GPO by The Thrissell 
Engineering Company Ltd, is probably the most advanced 
of its kind in the world. The machine is, strictly speaking, a 
half-way house between hand-sorting and full automation. 
The operator is confronted automatically with each letter in 
turn, 2; he reads the address, and sends each letter to one of 
144 pigeon-holes on the machine by pressing a combination 
of two buttons on a keyboard. The average operator, after 
training, can sort about 3,000 letters an hour, twice as fast, 
and to three times as many categories, as he could by hand. 

What distinguishes this machine from others is that it 
enables the operator to sort at high speed without pacing 
him. By contrast, machines of Dutch-Belgian origin, which 
are probably the most advanced outside Britain, require the 
operator to synchronise his movement with one of the pulses 
provided intermittently by the machine. The operator of the 
GPO machine chooses his own moment for action, and so 
his task is simpler and less tiring. 

In consultation with specialists in physiology and 
psychology, the GPO has given close attention to the human 
factors in the design of this machine. In early experiments 
it was found that the operator tended to look forward at the 
stream of approaching letters rather than at the letter held 
in the window. In the production model, the operator is 
provided with two windows, one above the other. Each 
letter advances slowly to the top window and the operator 
reads the address while selecting the right code for the 
previous letter, in the bottom window. His eyes, like those 
of a skilled musician, are generally one step ahead of his 
hands. Other sorting machines either drop the letters into 
the field of vision or introduce them sideways with a con- 
tinuous or spasmodic movement, and there is little doubt 
that by restricting lateral movement the GPO machine 
causes less visual fatigue. The letters arrive at the right 
level for easy reading, and the lighting, inside and around 
the window, helps the mental processes even further. 

The keyboard, 2, consists of 12 keys for each hand, and it 
slopes towards the operator at an angle of 10°, so that his 

continued on page 44 
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letter is sorted three times before a postman delivers it, so that it is no wonder the whole 
business of sorting costs about £40 million a year. 

' Before sorting can begin, letters (ie envelopes) have to be segregated from packets, 
and long envelopes from short envelopes. They then have all to be placed face upwards 
with the stamps in the same corner, ready for cancellation. These operations have 
generally been done by hand - mechanisation has proved difficult because there is no 
standard envelope or packet size, and the flow of work is very irregular. Again, the 
process is slowed up because each hand sorter is limited to 48 destinations by the 
number of pigeon holes he can reach from one position. 

Now, however, because of a revolution in techniques, a virtually automatic sorting 
office is in sight. Among the equipment to be introduced, ALF, the GPO’s automatic 
letter facer, 4, is well advanced in prototype stage, and ELSIE, the new electronic sorter 
discussed in this feature, have been delivered to the GPO for extended trials at 
Norwich and other sorting offices. The equipment is the result of patient research, 
development and testing by Post Office engineers over a long period. 


3 eLsiE, the electronic letter sorter 
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AUTOMATION AT THE GPO 


forearms can rise naturally from a relaxed position. Eight 
keys in the centre of the bottom row are slightly hollowed to 
encourage the operator to use them as an ‘anchor’ position. 
The spatial arrangement of the keys is orthodox. (The GPO 
is however having this aspect of the design studied in more 
detail.) The pressure required on the keys has been carefully 
adjusted to give the operator a positive response; there is, 
however, little risk of his touching off the keys by accident. 

The operator’s chair, 3, which was first designed for use 
with a cordless telephone switchboard, has been shaped in 
accordance with anthropometric principles. The height is 
adjustable and the sloping seat holds the operator com- 
fortably without undue pressure on his thighs. The backrest 
keeps him in an alert position, while allowing him to change 
position easily, and muscular strain is reduced. 

The GPO realises that ELSIE could sort letters twice as 
fast than at present (ie 6,000 an hour) if it could read the 
addresses on the envelopes for itself. The GPO is experi- 
menting with the coding of addresses in a language that the 


machine can read unaided, and the results of a survey to 
test public reaction to coded addresses are now being 
analysed. Coding could be done either direct from the 
written address (this means that the operator would have to 
determine the right code for each address) or, preferably, by 
a code added to the address by correspondents for operators 
to copy, 5. In either case the operator, using a keyboard, 
would print the code on the envelope in translucent dots 
that would convey to the sorting machine the information it 
needed for automatic operation. Given automatic transfer 
between machines, the sequence of operations would then 
become almost fully automatic. 

This means that a more complex keyboard for trans- 
mitting codes of five or six characters will have to be 
developed, and the Medical Research Council’s Applied 
Psychology Research Unit at Cambridge is making a basic 
study for the GPO of the human factors involved in 
encoding information and transmitting it by keyboard, with 
special reference to postal addresses. 


Automatic letter facing 


This complex prototype machine - the automatic letter- 
facing and stamping machine (ALF for short), 4, is really a 
multiple scanner. It can read the position of stamps on 
each incoming letter by means of graphite strips on the back 
of the stamps, and in quick successive operations make 
stacks of letters with stamps facing the same way and lying 
in the same corner. In doing so it automatically cancels the 
stamps. It also makes separate stacks of unstamped letters 
and those posted at the printed paper rate. This machine is 
automatically fed and the operator has only to supervise it, 
make occasional checks on accuracy and remove each stack 
as it is completed. The machine is tilted sideways to im- 
prove its balance and also to ensure that no letter escapes 
before entering or after leaving the continuous belt that 
grips it during its rapid journey from scanners to stack. The 
whole mechanism is easily accessible for inspection and 
maintenance; this is important, since breakdowns must be 
avoided, especially at peak sorting times. 


5 How a coded address might look. The postal code would 
probably bear some relationship to the name of the city or 
county; the dots translate the information for the sorting 
machine and are allotted by GPO staff. 
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GEC Ltd has now released details of the organisation 
of its Appliance Design Centre. All the departments 
concerned with GEC’s product design programme, 
engineers, designers, and cost experts, etc, are con- 
centrated at Wembley, and several new GEC ap- 
pliances now on the market - ranging from electric 
fires to refrigerators and cookers — have resulted from 
the teamwork that GEC feels is essential to good 
product design. The centre is divided into various 
departments — cost and information, technical design, 
mechanical design, appearance design, and the planning 
engineers’ section. 

The cost and information department advises in the 
first place whether it is worthwhile to go ahead with a 
new project from the economic point of view — basing 
its decision on market research and reports from the 
sales staff. 


The technical design department, which is staffed by 
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ABOVE The appearance design office at the Appliance Design Centre, and 
BELOW, three of the products designed since the centre was established. 


a group of engineers and physicists, each specialising in 
a group of related products, is provided with labora- 
tories for research, and workshops where the staff can 
make models to illustrate new ideas and developments. 
The mechanical design department consists of an 
engineering drawing office and a prototype workshop; 
the planning engineers’ section provides the link be- 
tween the centre and the factories producing the new 
designs, and advises on tooling costs and the best 
utilisation of existing plant. 

The appearance design department is responsible 
for the visual design of a new product. The designers 
are in constant touch with the other sections through- 
out the development of a new design. 

Each department carries out its own work and 
research, but they all co-operate on any new project so 
that the design problems can be tackled with maximum 
speed and efficiency. 
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overseas review 


1 Sweden Pendant opal glass lighting fitting. MAKER Hans Agne Jakobsson 
A.B. Skr 88. 


OPPOSITE PAGE 


2 Sweden Glass pendant lighting fittings. The four central fittings have» 


inner diffusers of clear crystal made of two separate skins, the inner one 
being corrugated vertically, the outer one horizontally. These diffusers are 
enclosed by hand blown coloured glass shapes. The two fittings on the 
far left and right have diffusers of plain opal glass. DESIGNER Carl 
Fagerlund. MAKER A B Orrefors Glasbruk. Cylindrical fittings, Skr 54 each; 
sphere (left) Skr 82; sphere (bottom) Skr 85; cone (right) Skr 82. 


European trade Lig hting fitting Ss 


Previous articles have described some of the develop- 
ments in the design of opal glass lighting fittings since 
the ’thirties and shown how many of the basic shapes 
that are now common in Great Britain have been 
derived from Continental productions. The drift of 
new thought from Europe to this country is openly 
acknowledged by some British manufacturers and is 
not, of course, confined to glassware. This survey of 
current designs from seven European countries involves 
most of the materials normally used in lighting fittings. 
It is not meant as a source for further adaptations 
(many fittings will already be well known to British 
firms) but is intended to show the variety of ideas that 
are being explored. 

Europeans are as susceptible to fashion changes as the 
Americans or ourselves and an enormous quantity of 
new fittings is produced each year, many of them 
gimmicky by any standard. But out of this flood a 
surprisingly large proportion of imaginative work is 
evident and this must be taken as a measure of Britain’s 
export chances should a European Free Trade Area 
materialise. 

It has been suggested that the awareness of lighting 
fitting design in Sweden is due to the long hours of 
darkness during their winter months. This is borne out 
by the accompanying examples from all the Scandi- 
navian countries where an emphasis on good functional 
lighting prohibits the exploration of the more florid 
decorative effects characteristic of some German and 
Italian firms. Swedish designers still lead in the race to 
find new variations on the satin opal theme and often 
these shades are combined with shaped oiled teak or 
oak as brackets for wall lights or as spacers for multiple 
pendants. Perhaps the most original glassware for many 
years are the double enclosures from Orrefors com- 
bining an inner shade of corrugated clear crystal, giving 
a prismatic diffusion, with enclosing spheres or cylinders 
of plain coloured glass. Seldom have the natural 
qualities of the material been more subtly expressed. 

The use of metal with glass or plastics is common in 
most countries and often gives rise to elaborations with 
perforated sheet that are less interesting today than they 
seemed a few years ago. The folded paper lanterns from 
Le Klint in Denmark are as popular as ever but are now 
supplemented with versions in plastics allowing pleated 
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pumpkin shapes and spheres. Variations in the use of 
sheet Perspex folded into box shapes and free forms 
continue to be made in quantity, one of the most suc- 
cessful being the Artek lanterns from Finland. 

Italy, which is best known for Venini’s coloured glass 
shades and Arteluce’s austere structures, is largely con- 
cerned with making lighting serve a decorative function; 
the example by Arredoluce, 8, recalls the three 
dimensional constructions of Ben Nicholson and Victor 
Passmore. The modern interpretation of the chandelier 
with its sparkle from many tiny points of light has been 
explored extensively in Germany with results that are 
not always happy. The cluster of small glass spheres 


3 Finland Pendant lanterns made of strips of white Perspex secured at the 
top and bottom. DESIGNER Antti Nurmesniemi. MAKER Artek. Fmks 5500. 
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from Kinkeldey, 12, may not be to everyone’s taste and 
in its reflection of the current enthusiasm for sputniks 
and molecular symbols, may prove to be of transient 
interest. Yet it is an essentially simple solution that 
could be effective in many settings 

While this selection of lighting fittings, made from 
over 200 contributed by DESIGN’s European correspon- 
dents, shows a high degree of creative skill along fairly 
well established lines, it also suggests that few funda- 
mental advances are being made at the present time. 
Most of the major strides seem to have been taken 
within the first 10 post-war years and Europe may well 
be marking time before the next big surge forward. 


4 Switzerland Pendant fitting made of continuously wound cellulose 
acetate filament with a metal shade. MAKER Livoflex GMBH. 
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5 Italy Three-light pendant fitting with shades made up of bands of 5 
col d glass. and MAKER Venini. L.13,500. 


6 Denmark Pendant lantern made from cellulose acetate. DESIGNER Esben 
Klint. MAKER Le Klint. Dkr 34. 


7 Sweden Wall lamp with opal glass shade supported on oak bracket. 
DESIGNER Uno and Osten Kristansson. MAKER Luxus. Skr 55. 


8 Italy Wall fitting made of sheet brass with five lamps each shielded by 
a separate brass shade. DESIGNER Gio Ponti. MAKER Arredoluce. L.33,000. 


9 Germany Wall light with black cast metal bracket supporting an opal 
glass inverted diffuser. MAKER: Kontakr-Werkstdatten von Liittichau KG. 
DM 42. 
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10 Norway Pendant fitting with a shade of lacquered aluminium and a 
diffuser of textured plastics. DESIGNER Birger Dahi. MAKER Sonnico 
Fabrikker. Nkr 118. 


11 Finland Pendant fittings consisting of an inner shade of white Perspex J 
enclosed by an outer shade of transparent grey Perspex. DESIGNER Yki 
Nummi. MAKER O.Y. Stockman AB. Fmks 7095. 


12 Germany Pendant lighting fitting consisting of 14 matt finished glass 
spheres, 8, 10 and 12 cm in diameter. DESIGNER and MAKER A. H. 
Kinkeldey. DM 270. 


13 Denmark Pendant fittings from the Satchmo range in metal with 
various finishes. DESIGNER Jorn Urzon. MAKER AS Nordisk Solar Com- 
pagmi. 


14 Italy Desk lamp with a lacquered cast iron base and chrome finished 
brass supporting tube. The lamp housing can be moved up and down 
the tube for adjustments in height. pesiGNer Gino Sarfatti. MAKER 
Arteluce. L9,000. 
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USA: flatter television sets 


Spectacular developments in the design of television 
receivers are to be seen in some of the recent models 
from leading American manufacturers. One of the most 
interesting trends — the evolution of the shallow cathode 
ray tube, soon to be available in Great Britain — has had 
a marked effect on the design of television cabinets and 
is evident in the illustration of three Philco portable re- 
ceivers, 2, showing (from right to left) the 1956, 1957 
and 1959 models. The overall depth of the latest design 
is a little over 104 inches compared with the 15} inches 
of the 1956 model. It has a 17-inch screen and the 
chassis is packed tightly around the rear of tube, 1, thus 
occupying the minimum of space. The cabinet is 
covered in leathercloth available in a variety of colours. 

Another range from Philco that challenges conven- 
tional ideas on television receiver design is the new 
Predicta series, 3. Although the idea of separating the 
tube and chassis into separate entities is not new — it 


was originated by the Italian designer Danio Montagni 
(DESIGN April 1957 page 42) -it has been developed 
further here as a result of the shallow tube. Console 
and table models with linked chassis are available as 
well as a table model with a separate chassis. Servicing 
is made easier by arranging for the chassis to slide out 
from the back like a drawer. Screen size is 21 inches. 

The shallow tube has also been utilised by General 
Electric (design director Arthur N. Becvar) in its 
Designer series, 4. Available in 17-inch and 21-inch 
screen sizes (the larger one is shown here) this range of 
semi-portable table models is the result of a deliberate 
attempt to produce a design that expressed the technical 
nature of the equipment rather than trying to disguise 
it in the more conventional, furniture-orientated 
cabinets. This is a healthy development, also apparent 
in the Philco models shown here, that grew from the 
fully portable receivers and is likely to extend to the 
bigger sets. The cabinets of the Designer series are in 
plastics and are available in a wide range of bright 
colours. One notable characteristic is the slim and 
subtly curved picture frame. Overall depth of the 
17-inch set is 13} inches, the larger model being 
15} inches deep. 
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USA: smaller computers 

The new IBM 610 is typical of several smaller, cheaper and more 
easily operated digital computers that are appearing in America. 
So far there has been no British equivalent. The 610 has similar 
speed and capacity to many of the larger machines (described in 
Anonymity and repetition DESIGN February 1957 pages 37-41). Its 
small size, permitting desk side use, is made possible by minia- 
turising the electronic parts. The use of a separate control panel 
(next to the electric typewriter) is evidence of a trend to dispersed 
input/output devices that is typical of automation (DESIGN August 
1957 pages 15-19). Exterior design of the control unit and com- 
puter is by W. H. Harkins, a member of IBM’s design staff. 
Eliot Noyes is consultant director of design for 1B M. 


Italy: data-processing converter 

This new photo-electric reader and tape-to-card converter forms p 
part of the Olivetti system for integrated data processing. It has 
dual photo-diode reading heads giving a reading speed of 800 
codes per second, and is equipped with a magnetic core memory. 
The treatment of the casing shows the simple and logical use of 
folded sheet steel that relies for its effect on good proportions and 
dramatic colour. CONSULTANT ARCHITECT Ettore Sottsass. 
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A miscellany of new products and ideas from abroad 
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Holland: wheelhouse without wheel 

The problems involved in controlling a large river vessel have led 
to the development of this unconventional wheelhouse equipment 
for the motor tanker Aguitania. The Aquitama is 328 ft long and, 
with a barge in tow, can carry 5,000 tons of oil. Such a large 
vessel, which is comparatively easy to handle when laden, is sub- 
ject to the effects of wind pressure when running light. To deal 
with this, two extra rudders have been incorporated under the 
bows as well as the two at the stern. These rudders are controlled 
by the four levers on the control panel which completely replace 
the normal wheel. This control unit is the only one of its kind in 
use though similar control systems have been used for other types 
of ship. The Aguitama, which was built by Ewald Berninghams 
KG for the Dutch owners Phs van Ommeren NV, is powered by 
three Sulzer 2-stroke engines of 450 bhp. 


Germany: office furniture 

These examples are from a range of versatile office furniture units 
(DHS 30) made of rectangular steel tube frames enamelled dark 
grey, and matt oiled teak with white maple lining for drawers and 
cupboards. Maximum interchangeability exists within a few 
standard elements. A variety of drawer units is available, some 
specially fitted for files and indices, and the desk and storage units 
can be linked together or built up as requirements change. The 
trolley unit RIGHT with space for storage and a dictating machine 
is an unusual feature that could have wide applications. DESIGNER 
Professor Herbert Hirche. MAKER Christian Holzapfel KG. 
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Canada: standardisation for banks 
The Toronto-Dominion Bank is unique in Canada in having its 
own architects’ office to carry out its rapidly expanding pro- 
gramme of new buildings (it is estimated that the nine charreted 
Canadian banks are opening between 100 and 200 branch offices 
a year). The illustrations show some of the new fittings that are 
being standardised as the result of an extensive study of banking 
operations. The head of the architects’ department, A. Bruce 
Etherington, claims that a bank’s business potential is related to 
the counter space available. A variety of shapes was considered, 
but eventually the long straight type of counter as used in the new 
Sudbury branch, shown here, was found to be most satisfactory. 
It was designed to be built up from demountable units that could 
be prefabricated and quickly assembled once the building was 
completed. The counters are constructed from plastics-veneered 
chipboard and are supported on legs which have adjustable feet 
to take up any unevenness in the floor. The screens, designed to 
give the customer privacy, can slide along the counter top so that 
the serving areas can be varied according to the amount of 
business that is being done. 

Behind the counter stand movable till trolleys incorporating a 
sliding tray at the top for loose cash and an emergency chute for 
large payments that can be left for counting after closing time. 


USA: plastics textures on steel 

These illustrations show four of a range of textured patterns 
designed by Peter Muller-Munk Associates for the vinyl-coated 
sheet steel developed by United States Steel Corp. A new process 
is used for this plasticised metal, the vinyl being applied in liquid 
form directly to the steel, where it is bonded and cured. In 
addition to the standard range of patterns USS will supply the 
material in customers’ textures and colours — any texture that can 
be engraved on a printing roller is suitable. The material is 
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recommended for use where hard wear is a major requirement, 
the finish being particularly resistant to abuse. 

It is claimed that the cost is less than that of plastics laminates, 
but the material has the advantage of being suitable for fabrication 
by the normal processes used for sheet steel. The high design 
standard of the sales literature, which contains actual samples of 
the material shown here, is an important element in the company’s 
campaign to promote this new product. 
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USA: machine tool 

The influence of the industrial designer in the heavy engineering 
and machine tool industries is already marked in America. A 
recent example is this heavy-duty routing machine. The main 
body of the machine consists of sand castings, but glass fibre is 
used for the guard over the spindle. Access for servicing is through 
doors in the top and rear so that the clean appearance remains 
unbroken. Electrical controls are located at eye level and are 
incorporated in the nameplate design which displays one regret- 
table tendency -the use of expanded and heavily thickened 
lettering. DESIGNER Palma-Knapp Associates. MAKER Onsrud 
Machine Works Inc. 


France: cutlery competition 

The illustrations here show four of 10 winning designs in a com- 
petition for stainless steel cutlery and flatware organised by the 
association Formes Utiles. The designs were shown in a special 
exhibition at the Salon des Arts Ménagers, (the French equivalent 
to the Daily Mail Ideal Home Exhibition) in Paris last year. 
Formes Utiles, a non-profit making organisation set up in 1950 to 
encourage research and experiment in design, is financed solely by 


subscriptions from its members. It has held exhibitions of selected 
2 


designs each year at the Salon and has held a number of com- 
petitions for a variety of consumer products. In addition to the 
cutlery competition last year a second competition was held for 
reinforced plastics furniture. The association claims to have had a 
marked influence on French industry in improving design stan- 
dards. As yet, however, there are no plans to manufacture the 
cutlery designs. The DESIGNERS 1 Jacques Hauville; 2 J. Debargts 


and M. Buffet; 3 René Sourzac; 4 R-F. Caillette. 
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Out of line 

The A 55 Cambridge is the third British Motor 
Corporation model to be styled by Pinin Farina (see 
the A 40, reviewed in DESIGN for February pages 
54-6). Compared with the previous A 55 the effect of 
increased size is striking. The interior gives adequate 
room for both front and rear passengers yet all seats 
are slung between the wheels. There is unusually good 
access through all door openings; secret safety locks, 
for use when children are in the car, are fitted to all 
door locks. The luggage compartment has a capacity 
of 19 cu ft, the spare wheel is carried on a separate 
tray beneath, and the wrap-round bumper protects the 
rear side panels. 

Over the whole of the car Signor Farina’s touch - 
judging by his earlier and best known coachwork - 
seems to be generalised. There is the feeling that he has 
not been the master throughout the design stages. The 
new Austin family resemblance is strong, particularly 
at the radiator and bonnet and rear roof overhang. 
These characteristics are in part to be found in the new 
Wolseley which he also styled. In side elevation the 
line from the headlamp to half-way along the rear door 
is firm, rising and falling subtly without emphasis 
from chromium, but at this point it breaks. A chrome 
strip kicks up to the window, and an extension carries 
back sloping to the trim beneath the tail light. This and 
the rising fin combine to make a transatlantic cliché 
out of character with the genuine Farina line. 

For the driver there are more serious problems to be 
considered from an ergonomic viewpoint. It is doubtful 
if the positions of the hand brake on one side of the 
seat and the gear lever on the other-as they are 
placed on the A 55-can ever be justified. The 
disadvantage of changing hands on the steering wheel 
when both of these controls are in use has been 
elaborated (see DESIGN July 1958 pages 32-3). The 
fascia, 3, is frankly unworthy of Signor Farina, but its 
faults in detail concern the driver’s convenience. On 
the Smiths speedometer the numerals indicated round 
the dial reverse in sequence between 01 and 20, and 
between 70 and 08; this is probably as confusing as 
the problem it is meant to solve. The controls for the 
heater /demister unit have lettering which is hard to 
read, but the chief criticism concerns the uncomfort- 
able knobs set too close to the crash pad for the fingers 
to grip them properly. The side front pillar forming 
the junction between windscreen and small side win- 
dow causes an obstruction to the vision which the 
curved windscreen does nothing to alleviate. 

After the A 40, which deserves much praise, this 
A55 is a disappointment. Two questions are suggested. 
Does The Austin Motor Co Ltd engage the full 
attention of its unrivalled design consultant through- 
out the evolution of each new model? Does Signor 
Farina care sufficiently about the convenience of the 
driver ? MAF. 


Call again 

An automatic telephone answering and recording 
machine, the Ansafon, has been produced by Southern 
Instruments (Communications) Ltd. The general 
arrangement and casing were designed by F. C. Ash- 
ford. 

The Ansafon, which recalls the Swiss /psophone, 
already operating in this country, has been developed 
with the assistance of GPO engineers. It contains a 
tape recorder which records incoming telephone 
messages, and a play back device. On a separate tape 
is recorded the announcement with which the machine 
replies to the caller. 

The Ansafon is available to telephone subscribers - 
private or business lines - for a rental of £1 15s per 
week on the basis of a two-year contract. The installa- 
tion charge is £7 10s 
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a new colour Polyester. ..the 
most exciting advance in modern 
kitchen finishes. 


looks and feels like highly- 
polished coloured glass...it’s 
scratch-proof, wear-resistant 
and colour-fast. 


gleaming in nine high-gloss 
colours...it can be washed, 
polished and will not fade. 


by Wrighton...the first kitchen 
furniture manufacturers’ in 
Great Britain to offer a colour 
Polyester finish. Now used on 
the ‘Californian’ for exterior 


e 
NEW HIGH-GLOSS WONDER FINISH FOR THE aliformian KITCHEN 


The Wrighton ‘Californian’, designed in 21” module, has 
swiftly established a firm reputation for appealing, modern 


The Wrighton ‘Californian’ has been designed by 
design and expert craftsmanship. Other ‘Californian’ 


NIGEL V. WALTERS, F.S.1.A. and was selected by the 

COUNCIL OF INDUSTRIAL DESIGN for display in the features winning consistent approval are the seasoned timber 
DESIGN CENTRE, London. units trimmed with natural beech . . . drawer interiors 

finished in mahogany .. . choice of stainless steel and vitreous 


enamel sink units and nylon door catches on all cabinets. 


Decpol-Polyester finish is available only on the Wrighton ‘Californian’ kitchen 


F. WRIGHTON & SONS LTD BILLET ROAD - WALTHAMSTOW - LONDON . E£E.17 


DESIGN 123 


wy RIGH ON first with 
= 
DECPOL-—Polyester finis 
/DECPOL 


PEOPLE 


Behind ‘The face of the firm’ 


The face of the firm, the Design and Industries Associa- 
tion’s third exhibition since the war, opens at the Tea 
Centre on March 31. Alec Davis, Denys Forrest and 
Ian Bradbery, three people closely involved with the 
exhibition, discussed its theme and aims recently with 
DESIGN. 

Mr Davis was co-opted to the DIA exhibition 
committee to organise The face of the firm. He is a 
director of Spearhead Services, and is of course well 
known to readers of DESIGN. He was DESIGN’s first 
editor, author of the special House style issue (November 
1956) and a regular correspondent on the subject in the 
magazine. As well as being a mine of information, he 
has very definite ideas on what constitutes a good 
house style. The face of the firm exhibition is based on a 
rigorous selection made by him and the DIA exhi- 
bition committee from material submitted. 

He and his co-organisers feel that the exhibition 
should spread the idea of a good house style as much as 
show what has been done. And a good aouse style they 
feel is one that is flexible and capable of adaptation to 
all sorts of applications — shop fronts, vans, trademarks, 
nameplates, as well as printed material, advertising and 
packaging. 

Ian Bradbery, who is designing the exhibition, is a 
free lance graphic designer, specialising in typo- 
graphical design and exhibition work. Some 40 firms 
will be represented in The face of the firm exhibition, 
ranging from engineers and textile firms to retailers and 
service industries, and it will be his and Mr Davis’s 
task to select material from the mass sent in to make a 
well-balanced exhibition. Current British house styles 
will form the main section of the exhibition, but there 
will also be a small historical section, and a selection of 


material from other countries - including America, 
Japan and Europe. 

Denys Forrest has put the Tea Centre at the DI A’s 
disposal for this exhibition. He is chairman of the 
DIA exhibition committee, and his appointment as 
chairman of the council of the DIA was recently 
announced. Since he was appointed its commissioner 
in 1952, the Tea Centre has become well known for its 
stimulating exhibitions and for its championship of 
good design G.E.N. 


Germans on UK design 

“Erst Schauen, dann kaufen.’’ So ran the heading in a 
recent issue of Hier Spricht London. Even if your 
knowledge of German is at the Paul Jennings level you 
will probably recognise the slogan, “‘Look Before You 
Shop”’. If you had started to struggle with the article 
beneath it you might have been baffled to find that the 
first part of it dealt with “Der Expresso”, which is, 
apparently, not only a place to drink in, but also a 
**Kulturfaktor”’. (All for ninepence too!) But further on 
you would have found that the place where you should 
“erst schauen, dann kaufen”’ is, in fact, The Design 
Centre. 

The article was published alongside a news item 
about the visit to London by 12 German retailers, who 
had accepted an invitation from the Board of Trade and 
the Federation of British Industries to come and see 
what kind of consumer goods the UK has to offer. 
These retailers will be sending specialist buyers later 
on - with the recommendation, in the words of a 
spokesman for the mission, that they “should begin 
their buying trips with a study of ‘Design Index’’’. 
They were “particularly impressed by the CoID and 
its Design Centre, and the work it is doing”’. 

The members of the mission commented on the high 
quality of a lot of the products on show in the Centre, 
and were particularly interested in the amateur power 


tools and kitchen equipment, which were of a higher 
standard than those made in their own country. 

They were not, however, consistent in their advice 
to British manufacturers. They not only said that the 
distinctive British style in such things as furnishing 
textiles, pottery and some pieces of furniture, would go 
down well in Germany; they also claimed that Britain 
could benefit by a study of both Italian and German 
styles. They felt sure that Britain’s greatest possi- 
bilities for export lay in the high quality luxury goods, 
because there would not be so much competition here 
as in the field of cheaper mass produced goods. Could 
Germans afford to pay high prices ? Not, apparently, at 
the moment —- but standards of living were rising and 
“shoppers would have to be conditioned”’ to paying for 
high quality goods which were, in fact, excellent value 
for money. 

When the German retailers got home they held a 
Press conference at which Britain landed an un- 
intentional compliment. After saying that British con- 
sumer goods were of “solid and good - and at times 
excellent - workmanship’’, they added that they were 
not always in keeping with German tastes. “This”, 
they said, “might be because British consumers attach 
less importance to fashion than to the usefulness of an 
article.”” If this is the impression we give to overseas 
visitors who study us so carefully, then our design 
progress must be even greater than we think. 

KENNETH J. ROBINSON 


TRAVEL 


Grants for travel to the USA 

The English-Speaking Union announces the offer of 
four travel grants to the United States, application for 
which is open to men and women of British nationality, 
aged between 30 and 50, who are experienced and 
practising in a branch of the arts such as painting, 
sculpture, music, architecture or design. Museum 
curators and art historians are also eligible. The grant 
may be taken up any time from September—October, 
1959, but must be completed by July 1, 1960. The 
closing date for applications is May 2, 1959. Particulars 
and application forms from The Secretary, The 
English-Speaking Union, 37 Charles Street, Berkeley 
Square, London wl. 


American offer 


Extracts from a paper by I. M. Stewart given at the 
recent conference organised by the Dollar Exports 
Council, were quoted in our last issue (page 63). 
Another paper which caused much interest was given 
by Joseph P. Kasper, president, Associated Merchan- 
dising Corp, New York. Mr Kasper stressed the 
importance of an interchange of personnel between 
Britain and America and offered facilities for designers 
and others to work in the stores belonging to his 
company. 

“Let the United Kingdom Council or some other 
agency”, he said, “bring into being a continuing 
programme of sending a team of young men and 
women to the United States and Canada. This team 
should be composed of your young designers, tech- 
nicians, advertising and sales representatives in such 
fields as textiles, shoes, ceramics, linens, gloves, small 
hardlines - the whole gamut of department store types 
of goods. It is my idea that these individuals should 

continued on page 61 
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You can bend 
Bowater Board That's with the help of a bit of steam, of course, but you 


, ean get less spectacular radii by bending cold or with moisture. 

to al 4 radi us / This tremendous flexibility points the way to all sorts of new 
uses for Bowater Board. You can see three of them below: in each 

case, Bowater Board was cheaper to buy than traditional materials 

it has not increased in price since pre-war days—and easier to 

work with. Result—the finished product worked out cheaper too. 


Imagine how 


you could 


for TV cabinets . . . decorative linen baskets ... railway carriage linings 


Bowater 


@ Like a booklet and some samples to start you thinking ? Write to: 


BUILDING BOAKDS DIVISION, BOWATERS SALES COMPANY LIMITED, BOWATER HOUSE, KNIGHTSBRIDGE, LONDON, S.W.1. KNIGHTSBRIDGE 7070 


CRC $681 
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come to America and immediately be assigned to 
selling posts behind the counters in representative, 
fine department stores . . . “If you should think well of 
this proposal, I will make it my business to sponsor the 
concept to our stores. I already have sounded out a few 
of them. They would welcome your people cordially, 
would afford them every possible courtesy and would 
make certain that they had access to all pertinent 
information.” 

Those interested in taking up Mr Kasper’s proposal 
should write to the Dollar Exports Council, 21 Tothill 
Street, London swl. 


Modular co-ordination 
Recently the Modular Society organised the erection of 
a modular assembly on the South Bank. The assembly, 
shown below, was co-ordinated by Mark Hartland 
Thomas, the society’s secretary, and R. A. Sefton 
Jenkins, not as an example of architectural design but 
as practical proof of the Modular Society’s theories of 
modular co-ordination. Thirty-five firms collaborated 
with the society on the assembly which was based on 
the 4-inch module. The society, according to The 
Modular Quarterly, its official journal, has “learnt from 
this experiment that a closer study of tolerances both 
by manufacturers and builders is essential, but the 
main lesson learnt is that many of the difficulties we 
foresaw and discussed at great length were solved 
without difficulty in practice. For example, the use of 
standard non-modular bricks in a modular building”. 
The assembly was purposely designed to pose as 
many dimensional problems as possible in a limited 
space, and the principle involved followed very 
closely those outlined in the Summer 1958 issue of 
The Modular Quarterly which are summarised as 
follows: modular components; the 4-inch module; the 
system of tolerances; the module grid; and the basic 
range of modular sizes. 


The Modular Society's modular assembly recently exhibited on 
the South Bank. The assembly was not intended as an example 
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of architectural design but as a di 
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OBITUARY 


Jacques Viénot 

The world of industrial design has lost a good friend 
with the death, reported early in January, of Jacques 
Viénot in Paris. He was a single-minded propagandist 
for better standards in his own country and an enthu- 
siastic and multi-lingual supporter of all international 
occasions associated with the subject of design. As the 
founder and directeur général of the French Institut 
d’Esthétique Industrielle, the organiser in-1953 of the 
first international design congress to be held in France, 
the head of Technés, one of the most prominent 
industrial design offices in Paris, the editor of the 
monthly review Esthétique Industrielle and one of the 
progenitors of the label Beauté France he was a sort of 
one man band marching in step to the pace he set 
himself. 

No one was more aware than he was of the uphill 
task in persuading his compatriots of the importance of 
modern industrial design, but no one could have 
tackled it with more devotion or tenacity. He won 
many good allies in French industrial and government 
circles and through the medium of his journal gave 
wide currency to their statements in support of his 
ideas. 

His remarkable apartment in the Rue Michel-Ange 
with its studio dining room carved through two stories 
and its library double lined with books in all languages 
was well known to artists, architects and designers from 
many countries, for Jacques and Francoise Viénot 
were most generous hosts who delighted in receiving 
foreigners into their own home. P.R. 


MISCELLANEOUS 


Furniture award 

Ralph Sunley, chairman of the exhibitions committee 
responsible for British furniture manufacturers’ exhi- 
bitions since 1950, has received the industry’s Award 
of Merit for his outstanding services in connection with 
furniture exhibitions. Mr Sunley has just retired from 
the CoID after serving for five years. 


Fresh turns? 

Prizes were awarded recently in a competition orga- 
nised by The Worshipful Company of Turners for 
turning in woods and metals. 

Technical skill was as high as ever, but new thought 
and good design both functionally and aesthetically 
were completely lacking. 

It was sad to see prizes given to objects on which 
time and much patience had been spent which were 
only worthy of a place on a church bazaar white 
elephant stall. 

The fault was not altogether the competitors’. 
Prize money worthy of this distinguished company 
should be given to encourage competitors to enter and 
if necessary be withheld if a desired standard is not 
reached. B. MCGEOGHEGAN 


Executive suite 

The Institute of Directors in conjunction with the 
CoID and Dr Floyd of the Middlesex Hospital, a lead- 
ing physiologist, is making a special study of the 
anatomical and physiological factors involved in the 
design of desks and chairs for executives. 


LETTEBRBS 00 the Editor 


Analysis analysed 

str: I was keenly interested in Design Analysis 11 
(DESIGN December 1958 pages 30-34). As one who is 
responsible for carrying out tests and reporting upon 
electrical appliances I would like to enter the fray with 
some observations. 

Regarding the low hob level this is indeed a wel- 
come feature. I have always felt that the British 
Standard height was based more upon the needs of a 
mechanic at his work bench than those of the average 
woman who may often have occasion to peer into deep 
saucepans at the back of a cooker or stand by stirring 
the pot... 

I am not, however, in favour of rotary controls with a 
limited rotation especially if they are to be mounted in 
the vertical position. To have some with, and some 
without, stop positions is asking for trouble. The hand 
is capable of exerting much more leverage to controls 
in the vertical plane than to those fitted down the 
front of the cooker. Also the average person has not the 
same instinctive sense of direction (usually clockwise) 
when operating upright knobs. Energy regulators and 
thermostats can have their calibration maladjusted by 
users accidentally straining against a stop position 
(especially if they have been used to operating fully 
rotating switches with heavy ‘click’ positions). For this 
reason several manufacturers have adopted 360° move- 
ment for their variable controls. Unfortunately the 
existing combined grill-oven control is not available 
with a fully rotating dial. 

I agree however that clarity of marking is most 
important and that the ‘off’ should have a good ‘click’ 
location. It is also important that either the marking or 
knob shape should so clearly indicate the ‘off’ position 
that the housewife need only give a quick glance across 
the kitchen to assure herself that everything is turned 
‘off’. Many users leave the wall mounted control 
switch ‘on’ all the time and with the Mercury, where 
there is no under hob cleaning to do, there is even less 
reason to use the isolating switch. 

H. HOBBINS 

Blandford 

New Salts Farm Road 
Shoreham-on-Sea 
Sussex 


Radiant praise 
str: I have read, with great interest, your design 
analysis on the Creda Mercury cooker. 

The statement that the fast boiling ring is indeed 
fast and comes nearer to gas than is usual with electric 
rings implies that it is faster than radiant rings. The 
radiant type of boiling plate, by its speed and visible 
red glow, has contributed more than anything else to 
the consumer acceptance of electric cooking. Its 
popularity and predominant use is clear evidence of 
this. 

Recent comparative boiling times, published in the 
fifth issue of Shopper's Guide (the journal published by 
the Consumer Advisory Council of the British 
Standards Institution), for a variety of radiant plates 
available on the market, range from 3-6 minutes to 
45 minutes for 1 pint of water. 

Expensive heavy-base pans necessary with solid 

continued on page 63 
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Today, we may take salt for 
granted. Yet to produce this 
essential commodity a vast 
industry has been built up, 
working night and day-—an 
industry in which electricity 
is playing an important part. 
ENGLISH ELECTRIC supplies 
generating plant, motors 
and other equipment 

for use at almost every 

stage of modern salt 
manufacture. Here salt for 
industrial use is being 
loaded on to waiting lorries. 


In addition to its use for 
the table or in cooking, salt 
helps to grow our crops, 

to preserve our food, to dye 
our clothes, to tan the 
leather for our shoes, to 
make glass, to glaze our 
plates, and to clear 

snow from our streets. Now 
that electricity is used so 
extensively in this industry, 
British salt is also being 
exported to countries 
throughout the world. 


living 


The ENGLIsH ELectric Company Limited, Marconi House, Strand, London, W.C.2 
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plates to obtain even the tolerable heating times given 
in your issue are totally unnecessary with the radiant 
plate which, with the cheaper vitreous enamel or 
aluminium pans, gives the best results. 

Because the designers have departed from the 
standard set up by the Electrical Development 
Association and use the hob type top which you 
criticise in your article, it is unfortunately not possible 
to fit standard radiant boiling plates on the Mercury 
cooker. However, standard radiant plates which give a 
very much better boiling performance than that 
claimed for solid plates can be fitted to almost every 
other electric cooker available in the United Kingdom. 

H. S. CARTER 

Chairman 

Radiant Boiling Plate Section 

Associated Manufacturers of 

Domestic Electric Cookers 

103 Kingsway 

London wc2 
Living out of focus 
sir: Looking through your Focus issue (DESIGN 
January) one is heartened to be reminded of the great 
improvement in British design since the CoID was 
formed. But one is also struck by a certain lack of 
meaningfulness in it all - a sterile, emasculate quality 
that celebrates no positive hold on life. For this reason 
British design still seems to lag behind other countries. 

The reason is perhaps apparent from DESIGN itself. 
It seldom, if ever, mentions the arts: the attempts of 
poets, painters, sculptors and composers to give a 
sense of order to human life are not discussed as the 


New house style 
Three new posters designed by Herbert Spencer for the RIBA 
shown by the side of those they replace. Mr Spencer has 
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basis of design. Design, in philistine England, is done 
between industry and the advertiser. And in your 
Focus issue we find the commercial values too preva- 
lent for health. Some of the copy, for instance, is 
unnecessarily that of the ad-writer (‘‘stereophonic 
bliss”’, etc), and in the idiom of the Condé-Nast circus 
of ‘civilised living’. The word “comfort” is repeated 
time after time, and, indeed, comfort would seem to be 
the sole desideratum of commercial attitudes to life. 

Design must be good business, of course: but it 
must also be primarily for life. Only a pre-occupation 
with living and attitudes to life can give true form and 
pattern. In writing of the living room your copy-writer 
makes no mention of conversation, or the warmth of 
human contact, only “‘a friend’s face ... and the view 
from the window, or on television’’. 

Of the bedroom DESIGN mentions relaxation and 
privacy, but not love. Was this for decency ? Or had he 
forgotten that this room is the context for harmony in 
marriage and the family ? Must the bedroom be so 
‘twixt sleep and awake’, and no provision made for 
what the Sowtar’s wife in An satire of the three estates 
calls ‘chalmer glew’ (chamber sport) ? The bedroom is, 
too, of course, the place for sickness, lying in, and 
laying out: altogether a solemn place. The point about 
a nursery I should have thought would have been that 
it stands for the mystery of birth and the wonder of 
childhood, not “‘a playpen to deny freedom”’, or a place 
merely for toys, “cuddly . . . forcing parents and uncles 
to buy”. The latter phrase, of course, gives away the 
teeth under the whimsy tone. The designer of DESIGN 
is not, like the great designers of other periods, out to 


recently been appointed typographical adviser to the institute 
and these posters are the first items to be redesigned. The 
typefaces are ‘Monotype’ Grotesque series 215 and Bold 216. 


celebrate order in life, or vitality, but to force us to buy. 
But to be so pre-occupied keeps his work at a certain 
limited level, clinical and without bowels. 
I write as a writer: but you should hear some of the 

young painters I have met on the subject. 

DAVID HOLBROOK 

Ducklake 

Ashwell 

Baldock, Herts 


Slow coachwork 
sir: I was interested in your review of the Austin A 40 
(DESIGN February pages 54-56). In view of the enor- 
mous capital expense involved in a new model one can 
well understand a large motor manufacturing concern 
being chary of any designer whose reputation was not 
already established. Farina’s firm and his family were 
builders of specialised coachwork. He has developed 
his business beyond custom-built bodies; as have 
other Italian coachbuilders. Is there not an opportunity 
for British body-builders to do the same ? The coach- 
work section at The Motor Show does not give the 
stimulating, mouth-watering display of new shapes and 
new ideas that it could. If the man-on-the-motorway 
can now get his mass produced Farina and Ghia 
design why should the well-to-do have to put up with 
rather stuffy, out of date shapes on their Bentleys and 
Rolls Royces ? England still has a good slice of the 
world’s high quality car market. (The same is true of 
the high performance car market too.) Why should we 
leave it to the Italians to produce the best looking cars ? 

ANTHONY S. HEAL 

Managing Director 

Heal and Son Ltd 

196 Tottenham Court Road wl 


Owing to the restrictions of space the Editor reserves the 
right to shorten letters. 


BOOKS 


Modern furniture (revised edition) 

Mario Dal Fabbro, Reinhold Publishing Corporation. 
£2 16s 

Mario Dal Fabbro, to quote his foreword, has tried to 
present to architects, designers, manufacturers and 
amateur craftsmen the best work of various designers 
including Eames, Breuer, Knoll, Juhl, Bertoia, Nelson, 
McCobb and Ponti. The pieces have not necessarily 
been considered for their shape or style, but have been 
selected to illustrate as many mechanical solutions to a 
single problem as possible. 

The book has 210 pages of working drawings, 
illustrations and photographs. The drawings have been 
simplified to allow their mechanical features to be 
more easily understood, and there is a brief, concise 
description of each piece. It deals with all types of 
domestic furniture and includes a section on desks. To 
a large extent the book achieves its objectives, but one 
cannot help feeling that a book could have been 
written on each section to deal with it thoroughly. 

The section on tables is very informative and sets 
out most, if not all, of the recognised methods of 

continued on page 65 
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— 
sheets-— 


Think how much more sccpe these large-sized 
sheets give you for fabrications and 

large draw mouldings. BX offer COBEX in 
large sizes to meet the increasing demand 
from industry for a lightweight material 

that is resistant to moisture and corrosion, 


dimensionally stable and easy to work. 


NO OTHER SYNTHETIC CONSTRUCTIONAL MATERIAL 
COMBINES THE CHEMICAL RESISTANCE OF COBEX 
WITH SUCH EASE OF FABRICATION AND LOW 


MANUFACTURING COST. 


Cobex 


BX PLASTICS LIMITED RIGID VINYL SHEET 


A subsidiary of The British Xylonite Co Lid 
HIGHAM STATION AVE LONDON E4 
Tel: Larkswood 5511 
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extending and folding tables, but in contrast to this the 
part relating to storage furniture offers little more than 
arrangements of drawers and cupboards within a 
carcase, and cannot deal with the subject adequately 
within the limited space allowed. In spite of this, it is 
an extremely useful reference book and provides the 
architect or designer with a set of mechanical principles 
as a basis on which to apply his own shapes. 

ROBERT HERITAGE 


The changing pattern of distribution 

Nicholas A. H. Stacey and Aubrey Wilson, Business 
Publications Ltd, {£2 5s 

This is a most useful book for all who make their 
living directly or indirectly in promoting the distri- 
bution of consumer goods. Somewhere in its 380 pages 
the practical reader will find just how and where he can 
make his contribution to distribution more effective. 

The authors, both practising marketers, have adopted 
a thoroughly practical formula for dealing with their 
vast and diverse subject. As the result, they manage to 
refer at least once to every aspect of distribution by, 
first, quoting from authoritative and informed pub- 
lished data to which they add their own, often shrewd, 
comments. Their comments are so phrased as to leave 
even the reader of little imagination with clear pointers 
to likely future developments and opportunities. 

Unfortunately (only because it is so long) it is not 
much use merely dipping into this work - it has to be 
read from beginning to end just once to get a clear 
idea of what is happening in distribution and to see 
where the future may lie. Having read it once, the 
reader will find it a most useful aide memoire. 

The authors’ underlying thesis is that changes in 
distribution will be greater and more frequent in the 
future. They show why and sketch in how by review- 
ing, in considerable detail, the whole process of 
distribution in this country and to some extent in the 
USA. They then discuss the place of the wholesaler, 
the producer’s role and the consumer’s stake, as well as 
some of the implications of the growing moves towards 
freer trade in Europe. 

Systematic thinking about distribution, the applica- 
tion of new techniques, the development of new 
distributive set-ups — all against a background of very 
quickly changing political, economic and _ social 
circumstances — are shown to have been neglected. The 
authors’ most important service is to show not only 
what the more enterprising elements in the whole 
field of distribution have done and are doing, but just 
how and why they are doing it. 

There are repeatedly references to what successful 
producers and distributors are continually doing to 
exploit the opportunities presented to them by a 
rapidly changing situation. Thus, such tools of the 
enterprising in any field as work study, market 
research, motivation research and costing are bran- 
dished and such attributes as flexibility and per- 
spicacity are shown to be essential. 

If here and there, and they do this quite often, the 
authors confine themselves to doing no better than 
begging important questions, they at least help the 
reader to appreciate their importance. It is hardly to be 
expected that two practical workers in distribution 
could with authority indicate all the most likely future 
developments in a field that ranges from large scale 
manufacturing through packaging to mail order trading 
and growing discrimination of consumers. 


Always vividly and crisply presented, the authors’ 
statements sometimes sound much more dogmatic 
than they seem to be meant. Certainly there is no 
other book on distribution, for people that have a 
practical interest in it, that provides so much informa- 
tion and so much stimulating material and comment. 

There is also a most useful statistical appendix and 
bibliography. CASPAR BROOK 


Human engineering 

Ernest 7. McCormick, McGraw-Hill Book Publishing 

Co Ltd, £3 2s 

Readers of DESIGN will already be familiar with the 
subject matter of Human engineering. That the subject 
is both new and important can be gauged from the 
facts that a textbook is required even to begin to do it 
justice, and that this is the first textbook to be devoted 
exclusively to human engineering. 

Professor McCormick has brought together data 
from 367 reports and books, many of which would be 
difficult to obtain in this country, and has summarised 
results far more clearly than most of the original 
authors. Where it seems useful, he gives details of 
investigational methods, and illustrates the points by 
lavish use of photographs, drawings, graphs and tables. 

The book is probably wider in scope than most 
designers would normally require, but there are 
enough chapters in it which are directly relevant to 
design problems to make a bookshelf without it an 
inefficient library. The sections on visual displays, 
colour, space requirements, design and arrangement of 
controls and displays, and arrangement of equipment, 
provide concise answers to many questions which 
designers must frequently ask, and many others 
which they will suddenly realise they ought to ask. 

This is a reference textbook making it difficult for a 
reviewer to highlight particular features. But appetites 
might be whetted by the prospect of discovering, for 
example, which colours suggest warmth or serenity, 
the best way of dividing up an instrument scale, the 
optimum size of working spaces in three dimensions, 
the preferred handrail diameter, the best designs for 
foot pedals, and so on through over 600 items listed in 
the admirable subject index. 

In a pioneering work which does not deserve any 
adverse criticism, it would perhaps be chauvinistic and 
unjust to complain about the scarcity of reference to 
British work in this field. But one might note for the 
record, what this book does not, that the earliest work 
in human engineering was carried out at Cambridge, 
England. R. CONRAD 


Estimates of resources devoted to scientific 
and engineering research and development in 
British manufacturing industry, 1955 
Department of Scientific and Industrial Research, 
HMSO, 3s 
Some highly progressive investigations into the needs 
and practices of the manufacturing industries have 
been made by several government departments during 
the last decade. Largely as a result of their published 
reports more generous budgets, both at company and 
at government level, have been devoted to the applica- 
tion of science and technology to production. Con- 
sequently, scientists have ceased to be the Cinderellas 
of the manufacturing world. 

The title of this, the latest report in the series, gives 
promise of beckoning designers out of their back 


rooms to join the scientists in the enjoyment of greater 
resources. The questionnaire upon which the report 
was based was sent out to 4,379 manufacturing firms, 
and asked - among other things -for details of re- 
sources devoted to the design of new products, the 
development of prototypes of new products, and 
market research. Nevertheless, scarcely a word re- 
lating to the design of the products themselves found 
its way into the report. 

Now that the campaign for scientific methods and 
higher productivity has gained momentum, it is time 
that the same sort of stimulus was given to financing 
and developing the techniques of product designing. 

L. BRUCE ARCHER 


This month’s cover 

Sheila Stratton, the designer of this month’s cover, was 
a student at Canterbury College of Art and later at the 
Royal College of Art. She has been free-lancing for 
about five years. Her recent work includes package 
designs for English Electric, book jackets for Jonathan 
Cape and decorations for the Radio Times. She also 
teaches part time at the London School of Printing and 
the Medway College of Art, Rochester. 


Corrections 

DESIGN January page 62: The price of the lampholder 
by Nettle Accessories Ltd shown on the right of the 
picture is £2 12s per doz in grey or white and £2 6s 
per doz in black. 

Page 63: The price for quantities over 50 sq yd of the 
tiles by The Carter Group of Companies should be 
£3 Os 9d per sq yd. 


MANUFACTURERS in this issue 


The Austin Motor Co Ltd, Longbridge W orks, Birmingham 31 

The Carter Group of Companies, Poole, Dorset 

Chloride Batteries Ltd, 6-10 Whitfield St, w1 

W. H. Colt & Co Ltd, Bethersden, Nr Ashford, Kent 

Formica Ltd, Cavendish Works, Buckhold Rd, sw18 

General Electric Co Ltd, Magnet House, Kingsway, wc2 

H. C. Hiscock Ltd, 55 Old Church St, sw3 

H. K. Furniture Ltd, Andover Gardens, Hornsey Rd, N7 

ICI Ltd, Paints Division, Wexham Rd, Slough, Bucks 

L. M. Furniture Ltd, Wallingford, Berks 

Nettle Accessories Ltd, Sales Division, Warren St, 
Stockport, Cheshire 

R. H. & S. L. Plant Ltd, Longton, Stoke-on-Trent, Staffs 

Rotafiex (Gt Britain) Ltd, 4-10 Nile Street, wl 

Shell Petroleum Ltd, St Helen’s Court, Gt St Helen’s, ec3 

Southern Instruments (Communications) Ltd, Frimley Rd, 
Camberley, Surrey 

Taylor Woodrow Ltd, Ruislip Rd, Southall, Middlesex 

The Thrissell Engineering Co Ltd, Easton Rd, Bristol 5 

Tibor Ltd, Clifford Mill, Stratford-on-Avon 

Tomkinsons Ltd, 6-14 Church St, Kidderminster 

Troughton & Young Ltd, Imperial Court, Basil St, sw3 

Venetian Vogue Ltd, 240-242 Bath Rd, Slough, Bucks 

J. & J. Wiggin Ltd, Old Hall Works, Bloxwich, Walsall 


DESIGNERS in this issue 


F. C. Ashford, msta; lan Bradbery, msia; Jerzy Brzezinski 
(Karo), MSIA; Lucienne Day, Arca, Ps1A; Tom Eckersley, 
OBE, FSIA; Don Foster, arca; Abram Games, OBE, FSIA; 
Harold Gordon; Robert Heritage, Desmca, MSIA; F. C. 
Jenkins; Howard B. Keith, msia; John Morton, aapipl, 
ARIBA, MSIA; Richard Negus, MsIA; R. R. Ratcliff; Tibor 
Reich, ati, FSIA; John & Sylvia Reid, A/aripa, piparch, 
m/MSIA; Maurice Rickards, MSIA; Raymonde Savignac; 
Hans Schleger, rsia, AGI; Philip Sharland, msia: Herbert 
Spencer, PsiA; Harry Stevens, MsiA; Sheila Stratton, 
ARCA, MSIA; Mark Hartland Thomas, OBE, MA, FRIBA, MSIA; 
Hans Unger; Robert Welch, pesrca, MsIA. 


tr 
| 
: 
i ] 
} 
| 
| 
oe 
Sigh 
7 
| 
1 
i 
4 
é 
q 
DESIGN 123 65 ae 


... and its brilliant achievements 
certainly add to your good cheer. Eye catching Styron* 
is now being used 


to produce Watney’s famous Versatile Styron 


display barrel... e reproduces a striking yet completely 


here as everywhere, brightening the functional design, easily, precisely 


outlook in contemporary design. and economically. 


For information about Styron e presents proprietary colours 


please write for Booklet No. 9 brilliantly and permanently. 


e is light and hygienic; retains its 


Barrel moulded by L. & P. Plastics Ltd handsome finish even after the 
Hawthorn Grove London SE20 


using Styron Polystyrene. roughest wear. 


sole seine Acents British Resin Products Ltd 


SALES AND TECHNICAL SERVICE 


* Trade Mark of the DowChemical Company U.S.A. 
BRP) vevonsuire nouse PICCADILLY LONDON Wi 
Manufactured by Distrene Limited 
HYDE PARK 0151 
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Technical literature is available on request 


FIRTH-VICKERS STAINLESS STEELS LTD SHEFFIELD 


is the only company in Europe to devote its entire activities to the 
development and production of stainless and heat-resisting steels. Telephone: Sheffield 42051 
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NEW MODELS IN 


THE RANGE OF 


TCS! CHAIR 


TCS2 
PAGWOOD 
CHAIR 


PEL 


TAPER TUBE 
FURNITURE 


A comprehensive and 
colourful catalogue 
illustrates and describes 
the recently extended 
range of PEL Taper Tube 
furniture. PEL will gladly 
send you a copy 

on request. 


MADE BY PEL LIMITED 


Oldbury, Birmingham - A Q compan 


London Showrooms 
15 HENRIETTA PLACE LONDON 


Glasgow Showrooms 
50 WELLINGTON STREET GLASGOW C.2 


TC42 SETTEE TC4! EASY CHAIR 


TRIPOLI ..... 


An attractive, yet extremely practical design, 

especially created by Tibor Reich, F.S.1.A., 

for the Contract Market in the EQUERRY 

(Regd.) range of Wilton Filling. 

® Choice of three grades 

All-woollen pile 

® Guaranteed mothproof for life 

@ Accepted by the Council of Industrial 
Design for Design Index 


stockwell 
carpets 


If you would like to know more about the Equerry range 
a warm welcome awaits you in our Grafton Street 
Showrooms; or, for further particulars, please write to 
S. J. Stockwell & Co. (Carpets) Ltd., 16 Grafton Street, 
London, W.1. Telephone: GROsvenor 4161. 
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Wood seat stool Dug planchest D.1 


Drawing board stand 


a A selection from the Magpie range of Drawing Office 


Furniture. 


Write or telephone us for fully illustrated details together with 
information and prices of our complete range of standard pieces. 
We also undertake modified and special furniture to customers’ 
particular requirements. 


The Magpie Player Table. This cabinet is currently 
on exhibition at the Design Centre with the Hi-Fi 
equipment shown, together with one housing a tape 
transcriptor. 


Magpie Furniture 


LIMITED 


Station Approach Mortlake London SW14 Prospect 8071 


One of a series of Fluorescent Fittings 
priced from £6 Is. 4d., which have 
been styled by Noél Villeneuve 
for commercial and industrial uses. 

POINTS OF INTEREST 


Two colour stove enamel finish 
Slim basic channel for low ceilings 


Moulded lampholders for 4 ft. and 
5 ft. Bi-pin lamps to give clean 
terminatiors and easy lamping 


A batten fitting finished in two colours with perspex diffuser for single or twin 
4 ft. or 5 ft. lamps. Brochure series 303 


HEFFER 


AND COMPANY LIMITED 17 MONTPELIER STREET, KNIGHTSBRIOGE, LONDON. 7 KNIGHTSBRIDGE 6897-8 
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1858—1959 
ONE HUNDRED AND 
ONE YEARS OF 
QUALITY WOODWORK 


Does not mean old fashioned ideas and the 
slavish copying of the past. We illustrate one 
of the offices in the recently completed WOOD 
GREEN CIVIC CENTRE, Architects, Sir John 
Brown, A. E. Henson and Partners, to prove 
our point. In contrast we were also responsible 
for the manufacture of the Pulpit, Altar Rails, 
Choir Stalls, Bishops’ Thrones and the Stairs to 
the Organ Gallery in the beautiful Wren Church of 
ST. LAWRENCE-JEWRY-NEXT-GUILDHALL, 
recently rehabilitated under the direction of 
Cecil Brown, Esq., L.R.1.B.A. 


Standard office furniture of most attractive 
design by the Nicholson Brothers is made 
exclusively by Hammers. 


Church, Office, Library, School and Laboratory 
Furniture and Fittings 


Geo. M. Hammer & Co. Ltd. 


*You can trust Hammer's personal service’ Specialists in Library, Office and Laboratory Furniture 


Crown Works, Hermitage Road, Harringay, London N.4. STAmford Hill 6691-2 


Craftsmen in woodwork since 1858 


CONTRACT 
FURNISHING— 


where we Come in.. 


When you’re thinking of making your offices more 
up-to-date and impressive than ever before—that’s 
where we come in. We have the experience and 

the facilities to give a complete service for all types 

of contract furnishing. Let us handle the design, 
manufacture and supply of your whole project. 

We specialise in high grade furniture, in 

reproduction or contemporary styling, for executive 
offices, boardrooms, hotels, restaurants and libraries. 
Let us arrange a preliminary discussion without obligation 
a specialist representative would be pleased to call on you. 


ESTABLISHED FOR HALF A CENTURY -- MAKERS OF THE FAMOUS 
* ELASTIC ' BOOKCASES. 


GLOBE 


GLOBE-WERNICKE LTD 
(CONTRACTS DEPARTMENT) 

82 VICTORIA STREET . LONDON - SW1 
Telephone Nos. ViCtoria 0372 - 0085 
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greater comfort 


harder use 


easier cleaning 


The back and seat cushions of this 
R57 Chair are removable and 

their covers can quickly 

and easily be detached for cleaning 


The arms, sides and back are 


. in hide, the legs are polished beech; 
ER, AL ES furniture London tte frame is of tubuior ste 


Write for illustrated list of our complete range: 


22 Union Road Clapham SW4 Telephone: MACaulay 2215/7 


We illustrate above a small selection of our craftsman- 
made products. Fashioned with infinite care from the 
finest of selected raw materials. Handover seamless 
precision-finished sables will give you greater accuracy, 
finer points, superior control (ease of working) and 
complete satisfaction. 


Full ranges of designers’ brushes - short or long hair - 
poster and ticket writers available. A 3d stamp secures 
our list. 


write immediately to:— 


A.S.HANDOVER LTD. 


“The name that guarantees the brush 


Angel Yard, Highgate High St., London 
Tel: MOUntview 0665 
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CITY OF BIRMINGHAM EDUCATION COMMITTEE 


BIRMINGHAM OLLEGE OF ART 


SCHOOL OF INDUSTRIAL DESIGN 


Product Design 
Plastics Design 
Architectural Products 


Walkers 


(SHOWCARDS) 


Product Engineering 
Furniture Design 
Interior Design 


Fully equipped workshops and studios 


All courses include periods of works experience 


TELEPHONE CENTRAL 2204 


For particulars apply Principal of the College 


GIVE YOUR PRODUCTS THAT EXTRA... 


SALES APPEAL 


Claylastic has been proved a most adaptable and 
attractive embellishing strip. This low cost trimming 
material can be supplied in Gold, Silver, Brass, 
Chrome and Copper. Other metallic colours are 
available. Claylastic never loses its fine lustre and 
its plastic coating gives it protection against 
weather, corrosion and tarnishing. For full details 
of this trimming material please send for our 
Publication 1001. 


THE PLASTIC TRIMMING MATERIAL 


HOWARD CLAYTON-WRIGHT LTD 
WELLESBOURNE, WARWICKSHIRE, ENGLAND 


DESIGN 123 


) S 
© + 
4? 
>> 
: ae 
= 
72 


BY APPOINTMENT TO 
H.M. QUEEN ELIZABETH ff 
UPHOLSTERERS AND SUPPLIERS 
OF FURNISHING MATERIALS 


Conference Room 
in Walnut 


Boatsided Table 14’ x 4’ 
at the 


Miner’s Welfare 
Centre, 
Bilsthorpe 
Notts. 


In co-operation with 
MICHAEL MOSS A.R.1.B.A 


Enquiries for Individual 
Schemes in C ontemporary or 
Traditional design are invited 


BERESFORD & HICKS 
Curtain Road, E.C.2 


A job well handle 


down to the finest detail 


Beeches Plastics are chosen by designers in every aphase < they make rs of point of sale 
are thoroughly reliable combining strength with g esign. 

Many of the patterns have been accepted by the Council of units in wood, tube, 
Industrial Design for ‘Design Index’ and they are made by sheet metal wire 
Evered, pioneers in Plastics Hardware and famous for quality 4 

products since 1809. 


| Send for the Everite Standard Trim Catalogue — it’s worth 
« ‘ SALESCOPE 32 CHURCH STREET LANCASTER, TELEPHONE $433 


EVERED AND COMPANY LIMITED 40, 


eresrfor ICKS O ondaon ae 
| 
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One of the ‘R-Line’ nesting chairs designed 
to take its place in the modern scheme of 
things. Simplicity of line and graceful 
appearance of this chair are combined 
with sturdiness, the frame being of steel 
rod and stove-enamelled in any of a wide 
range of colours. The seat and back are 
of foam rubber, covered in attractive 
contemporary fabrics. 

Cox nesting chairs can easily solve your 

seating problems. There is a chair to 


suit every occasion. Illustrated leaflets 
will be sent on request. 


W Atford 28541 
ruanitune & CO (WATFORD) LTD WATFORD BY-PASS * HERTS * tfor 


MCN.271 


Kings Norton Press (1947) Ltd 


Colour Printers by Letterpress and | itho, have 

a 7 recently installed additional plant to increase 

ty pog ra p h 4 C d esign their production of first class printed material. 
This capacity is backed by a design service of 


outstanding merit capable of producing from 


A three-year full-time course 


the initial rough to finished art work. 
covering all aspects of printing 


Ideas and propositions for your advertising 


and leading to the National material, together with specimens of work will 
Diploma in Design be supplied on request to :— 


Head Office and Works— 
eicester Birmingham 30. Telephone: Kings Norton 2262 
London Office : Stuart House, 1 Tudor Street, E.C.4. 
COLLEGE OF ART Telephone: Fleet Street 1379. 


PRINCIPAL PULLEE, ARCA, FSAE 
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SITUATIONS VACANT 
DESIGN magazine requires an Editorial Assistant (man), 
GCE(A) or degree, some magazine experience, and preferably 
with engineering training. Starting salary £575-£875, 
according to experience, rising to £950. Pension scheme. 
Write giving details of age, education and posts held, with 
dates, to The Establishment Officer (pM 36), 28 Haymarket, 
swl. 


PENGUIN BOOKS LIMITED need a graphic designer, male or 
female, aged 24-35, possibly with agency experience, for 
their Publicity Department, to double the jobs of resident 
artist, art-buyer, letterer, exhibition and showcard designer, 
and typographer, on all publicity material. This is an exciting 
chance for a young person with original ideas to develop a 
very high standard of design for publicity, which should 
accurately reflect the design standards of the books them- 
selves. Apply with full details of experience and present 
salary to the Publicity Manager, Penguin Books Limited, 
Harmondsworth, Middlesex. 


CITY OF LEICESTER EDUCATION COMMITTEE 

LEICESTER COLLEGE OF ART 

Principal: E. E. Pullee, Arca, PSAE 

Applications are invited for the post of Senior Lecturer in 
charge of the Department of Furniture Design and Cabinet 
Making. Duties involve the administration of the Department 
with teaching to National Diploma in Design (Special Level), 
and City and Guilds Advanced Level (Furniture Design 
and Construction, and Machines, Tools and Processes). 
Applicants should possess RCA or equivalent training and 
qualifications, with industrial and teaching experience. 
Duties to commence Ist May 1959, or as soon after as possi- 
ble. Salary Burnham Technical Scale: £1,417 10s Od x 
£52 10s Od — £1,627 10s Od per annum. Further particulars 
and application forms are obtainable from the Registrar, 
College of Art, Leicester, to whom complete forms should 
be returned by 9th March 1959. 


DESIGN RESEARCH UNIT requires a first class lettering artist 
for presentation and finished work. A very high standard only 
will be considered. Apply first to Business Manager, 37 Duke 
Street, London wl. 


COMPANY IN THE London Area requires a Designer to aug- 
ment Design Team concerned with the presentation of the 
Company and its products at home and overseas. The suit- 
able candidate should be fully experienced in the design and 
development of Showrooms, Exhibitions and Point of Sale 
Displays. Applications to Box 338, 28 Haymarket, London 
swl 


CONTEMPORARY EXHIBITION stand designer required by 
contractors and manufacturers with workshops in Bristol. 
Applicant with experience in rough visuals, full working 
drawings and site supervision. State experience and full 
particulars. Strictest confidence observed. Box 340, DESIGN, 
28 Haymarket, London sw. 


AN INDUSTRIAL DESIGNER is required by a leading Canadian 
Fluorescent and Incandescent Lighting Fixture Manufac- 
turer. Reply fully giving age, training, experience, and present 
salary to the Personnel Dept., Electrolier Mfg. Company 
Limited, 5849 Boyer Street, Montreal, Quebec. 


BRITISH PAINTS LIMITED invite applications from ladies quali- 
fied to take charge of the Company’s Colour Advisory 
Service. The appointment offers excellent scope to the 
successful applicant who should be prepared to travel to all 
parts of the United Kingdom and be capable of producing 
colour schemes for all types of interiors. Salary will be 
commensurate with experience. Non-contributory pension 
scheme. Apply with full details, in confidence, to British 
Paints Limited, Portland Road, Newcastle upon Tyne 2, 
endorsing envelope ‘Colour Advisory Aepeianment. 


Classified advertisements 


Rates: 


WATER COLOUR ARTIST required for employment in the Colour 
Service Studio, Paints Division, Imperial Chemical Indus- 
tries Ltd, to prepare drawings showing colour schemes for 
buildings. Exceptional skill in draughtsmanship and a well- 
developed colouring technique, adaptable to the speedy 
production of freely drawn and coloured sketches, are 
essential qualities. Some knowledge of architectural design 
is desirable. Pensionable post. Apply giving full particulars 
of experience to the Staff Officer, Imperial Chemical In- 
dustries Ltd, Paints Division, Wexham Road, Slough, Bucks. 


LANCASHIRE EDUCATION COMMITTEE TECHNICAL COLLEGES 
LANCASTER AND MORECAMBE COLLEGE OF ART AND CRAFT 
Required as soon as possible, Grade B Assistant (man) to 
teach mainly three-dimensional design with special emphasis 
on furniture and display to full-time, part-time day and some 
evening non-vocational students. Ability to teach lettering, 
typography or other Crafts up to Ministry of Education 
Intermediate examination level will be an advantage. 
Salary according to Burnham Scale £650 x £25 - £1,025 
(plus 5°,, from Ist January 1959). 

Required for Ist May, full-time Grade B Assistant to teach 
Carpentry and Joinery (Theory and Practical) at all stages 
up to Final City and Guilds level, also to teach Mathe- 
matics and or Building Science up to third year O.N.C. 
Candidates should hold City and Guilds Full Technological 
Certificate in Carpentry and Joinery and a minimum quali- 
fication in Building of H.N.C. standard. Application forms 
from Clerk to the Governors, High Street House, Lancaster. 


SITUATIONS WANTED 

YOUNG ENGINEERING draughtsman despairing at lack of design 
opportunities, requires position with company where product 
appearance is valued. Box 346, DESIGN, 28 Haymarket, 
London 


ARTIST DESIGNER seeks change. Varied experience graphic 
design, display; creative and development work for lamin- 
ated plastics, etc. Preference for progressive post of resp 


1s 3d per word (minimum, 20s). Box numbers, 1s extra 


Copy: Last date for copy is 10th of month preceding date of 1 


ssue 


exceptional quality. Literature and specimens of work on 
request to Head Office and Works: Summer Road, Edgbas- 
ton, Birmingham 15. Telephones: CaLthorpe 1983 & 2844 


ARE YOU SICK OF Industrial Design and the dehumanisation 
of our artificial environment. Then make an advance sub- 
scription to CRAFTS REVIEW and ensure its buoyant début. 
Quarterly — fifty pages - articles by eminent craftsmen - over 
one third art plates — fully alive to fine traditions but abreast 
of contemporary developments it will give guidance with 
informed criticism - a forum of international temper. 
Subscription £1 per annum post free, USA $4, from CRAFTS 
REVIEW, Pendley Manor, Tring, Herts. 


PRINTING - our claim - unequalled quality and service for 
those who want print and design to the highest standard. 
Contact Dorian Publications Ltd, 6 Fox Court, Holborn, scl. 
Telephone: 2970. 


PROTOTYPES & MODEL MAKING 

RICHARD DENDY & ASSOCIATES welcome your enquiries for 
architectural, engineering, experimental and ship models; 
production runs of advertising units in rubber, plastics, wood 
or metal; prototypes in all materials; giant exhibition and 
carnival displays. 4, 5 and 6 Seaton Place, Hampstead Road, 
London NW1. EUSTON 7617 and 1981. 


WESTWAY MODELS LIMITED - the largest model-making or- 
ganisation in the United Kingdom specialising in models for 
display, exhibition, product design and prototype-develop- 
ment. 178 Brent Crescent, London Nwl10. Telephone 
ELGAR 3267-8. 


METAL — WIRE ~ TUBULAR WORK. Let us manufacture your 
prototypes and or production runs. Holborn Metal Works, 
334 Upper Street, N1. CAN 8042. 


PHOTOGRAPHY 
DENNIS HOOKER offers to Designers and Manufacturers a 


bility in design department of manufacturing company. 
Box 344, DESIGN, 28 Haymarket, London sw! 


PRINTING AND PUBLICATIONS 

PERFECTION IN PRINT. If you require display work which 
requires extra care in production, faithful reproduction of an 
expensive design, or first class work which you will be proud 
to display, whether it is screen printing, letterpress or litho 
you can trust it to ASSOCIATED TRAPINEX LIMITED, 176-188 
Acre Lane, Brixton, sw2. Counter and window displays 
and all forms of window publicity. 


KINGS NORTON PRESS (1947) LTD. Fine colour Printers have 
installed yet another Precision Letterpress Printing Machine 
to meet increasing demands. Our design service is available 
for submission of ideas, for Leaflets, Brochures and Cata- 
logues, either by Letterpress or Litho. Specimens available 
from, Factory - Kings Norton, Birmingham 30. Telephone: 
KINgs Norton 2262. London Office - Stuart House, 1 Tudor 
Street, London Tel: Street 1379. 


WEATHER OAK PRESS LIMITED — British Federation of Master 
Printers Annual Print Collection: Fifty specimens of the 
finest quality printing are chosen each year by the British 
Federation of Master Printers from entries submitted from 
all over the country. These fifty represent the cream of 
printing during one year. The results of the judging for 
1957 just announced show that three of the fifty chosen 
were produced by this Company, and we feel justifiably 
proud of this remarkable achievement. From the creation 
of designs we carry to the printed stage the imagination of 
our artists, first expressed on bits of tracing paper. In our 
works we produce art of unusual refinement and print of 


Pp service of creative colour and black and white 
Gordon McLeish and Associates, 44 Queen's 
Gate Terrace, sw7. KNightsbridge 7878. 


JOEL GREEN STUDIOS. Colour stereo specialists and all types of 
black and white photography. Any location. 45 Englands 
Lane, NW3. swiss Cottage 2300. 


COMMISSIONS & DESIGNS WANTED 
PLASTIC WELDERS to the bookbinding and stationery trades, 
Book covers, Ringbooks, Wallets, Catalogue covers, clear 
folders, etc. Designs, samples and estimates free. L. Kahn 
Manufg. Co Ltd, London wl0. Lapbroke 1225/67, and 
Hatfield, Herts, Hatfield 2287. 


DESIGNER, Art School trained, AMI.Mech.£, GI.Prod.e, 12 
years experience in light engineering, requires part time 
commissions. Box 345, DESIGN, 28 Haymarket, London sw. 


PLASTICS MANUFACTURERS are desirous of contacting a Con- 
sultant or Designer for products or ideas. All types and 
methods of plastics are available for consideration. Box 343, 
DESIGN, 28 Haymarket, London sw1. 


LEATHER CONSULTANT, fashion designer, pesrca, Cordwainers 
Diploma, wishes to contact tannery or leather accessory 
manufacturer as consultant adviser, designer. Box 341, 
DESIGN, 28 Haymarket, London sw. 


WE SEEK DESIGN studios of furnishing fabrics, curtaining 
fabrics, wallpapers, kitchen prints and plastic prints; who 
are d in sales rep ion for their designs in the 
United States market by leading American design firm. 
Write to Box Number 342 so that appointments can be 
made for meeting. 


DESIGN is 
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SWEDEN HAS been profiting by us two in Illustration, Typo- 
graphy and TV. Will now stay home if interesting design 
offers are forthcoming. Edwards ‘Kent, 58 Mare Street, £8. 
AMH 5936. 

CONSULTANT DESIGNER, LSIA, NDD, experienced in interiors, 
shopfitting, furniture design, offers services as free-lance. 
Trevor Jones, 22 Chesterwood Road, Kings Heath, Birming- 
ham 14. 

FREE LANCE DESIGNERS of lampshades and lighting fittings 
required by London firm and fitting manufacturers. Duncan, 
Partners « Price Ltd, 14-19 Powis Mews, Westbourne 
Park, wll. 

SHIPPING & PACKING 

INTENDING EXHIBITORS at European Fairs should contact 
Davies Turner & Co Ltd, 4 Lower Belgrave Street, London 
swl, sLoane 3455, for details of DIRECT ROAD SERVICE. 


EXAMINATIONS 

INTERIOR DECORATION and design examinations — Incorpo- 
rated Institute of British Decorators and Interior Designers. 
The 1959 Associateship Examinations will be held from 
22nd-26th June 1959, and applications to sit should be 
submitted by 31st March next. Forms and particulars may 


Quotations for 
reprints of articles 
and features in DESIGN 
may be obtained from 
the Business Manager, 
DESIGN, 28 Haymarket, 
London Orders 
should be placed not 
later than the end of 
the month of issue. 


Q 


be obtained from the Secretary of the Institute at 100 Park 
Street, London wl. Tel: Mayfair 7086. 


MISCELLANEOUS 

PICTURE FRAMES of all types made. The largest stock in 
London. Rowley, 86-87 Campden Street, Kensington. 
Telephone PARK 4349. 


SPECIALISTS IN SEASONED Sussex oak for one hundred and 
twenty-eight years. Albert Turner & Son Limited, 35 High 
Street, Lewes, Telephone Lewes 520, can offer dry Oak in 
thicknesses from 4} inch to 6 inches and often Walnut, 
Cherry, Cedar, Plane, Yew, Sycamore and other English 
Woods as well. 


FOR SALE -travelling exhibition. A complete exhibition 
comprised of stoutly constructed display panels 5 ft. x 3 ft. - 
easily mounted ‘pel’ tubular metal framework and ‘Warerite’ 
display counters. Separate free-standing associated small 
display tables plus ancillary equipment and lighting - ex- 
tremely versatile and easily transportable exhibition capable 
of layouts up to 3,000 sq. ft. and erection by 2-3 men. 
Further information and photographs from Exhibition 
Manager, Midland Silicones Limited. Tel. KEN 3422 or 
Publicity Manager, Tel. KNI 7801. 


ADVERTISERS in this issue 


Abbott Bros (Southall) Ltd ia 
AEI Lamp & Lighting Co Ltd .. 
Airscrew Co & Jicwood Ltd, The 
Allom, Heffer & Co Ltd .. . 
Adlas Lighting Ltd 
Balding & Mansell Ltd .. 
Beresford & Hicks 
Birmingham College of Art 
Bowater Sales Co Ltd 


British Aluminium Co Ltd, The 
British Resin Products Ltd : 
Brookes & Adams Ltd 

BX Plastics Ltd . 

Cinnamon, J. Ltd 
Clayton-Wright, Howard, Ltd . 
Cox & Co (Watford) Ltd 

English Electric Co Ltd, The 
Evered & Co Ltd ; 

Falk, Stadelmann & Co Ltd za 
Firth-Vickers Stainless Steels Ltd 
Formica Ltd ‘ és 
General Electric Co Ltd, The 
Gent&CoLtd .. 
Globe-Wernicke Ltd... 
Hammer, Geo. M. & Co Ltd 
Handover, A. S. Ltd 

Hargreaves, S. & H. Ltd. . 

Harvey, G. A. & Co (London) Ltd 
Heal’s Contracts Ltd , 
Hille of London Ltd 

Imhof, Alfred Ltd ee 
Imperial Chemical Industries Lid 
Kings Norton Press (1947) Ltd. . 
Leagrave Press Ltd, The 
Leicester College of Art . . 
Magpie Furniture Ltd a 
Marley Tiles cover III 
Mason, E. N. & Sons 14 
Pel Ltd 68 
Race Furniture .. 71 
Stewarts & Lloyds Ltd 15 
Stockwell, S. J. & Co ee Ltd 

Tibor Ltd 

Tube Investments Ltd 

Walkers (Showcards) Ltd 
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HARGREAVES 


course / 


A label by Hargreaves is a Hallmark 
of excellence—a permanent reminder 
of the quality of your craftsmanship 


S. & H. HARGREAVES LTD., LABELITE HOUSE 
GRAYS YARD, JAMES STREET, LONDON W.! 


Tel: Welbeck 3754/5 
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Architects: Howard V. Lobb, C.B.E., F.R.1.B.A., A.l.Struct. E. John Ratcliff, O.B.E., F.R.1.B.A., A.M.T.P.L 


4,683,257 pairs of shuffling feet... 


Display Designer: James Gardner, O.B.E., R.D.1. 


During the course of the Brussels Exhibition the Marley floor tiles of standard quality, on either side of the carpet 
in the Hall of Tradition, withstood the test of 4,683,257 people moving over them in slow procession. In the planning stage, 
anticipating a vast volume of traffic on the side walks, the architects chose their flooring from the standard range of Marleyflex 
tiles: when the exhibition closed the tiles retained the full attractiveness of their original appearance. Marley floor tiles also 


covered the entire floor area in the Hall of Technology and other areas in the British Government Pavilion: and these, too, 


completely merited their specification. 
foor tiles by MARLEY 


LONDON SHOWROOMS: 251 TOTTENHAM COURT ROAD, W.1 


MARLEY, SEVENOAKS, KENT. SEVENOAKS 55255 
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IN BENGAL... 


-++ pan, a decoction of betel nut and lime, 
is a great delicacy and is chewed constantly by the Bengali. The merchant wraps pan in 


betel leaves to retain the peculiar flavour. 


In the Western World, 


foods are wrapped in aluminium foil to 


retain freshness and flavour. 


The BRITISH ALUMINIUM Co Ltd 


Suppliers of Aluminium to the Foil Rolling Industry 


NORFOLK HOUSE ST JAMES’S SQUARE LONDON SWI 
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